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No ®.N.0 T BKP Tema Ha anrymiickom PyxoBoaurenn
n/n CTYJEeHTA o SI3bIKE BKP
AMeHunKuiA Ananus u uccienoBanue | Analysis and research of Cwmensrosa C.B.,
FOpuii CTpaTeruyecKux strategic opportunities Ltd K.C.H., CT.
1 | Anexceeruy BO3MOXKHOCTei «Complex» TIpeIIo[aBaTeNh
KOMIIaHHH Ha PHMeEpe
000 «Kommmekcy
Bopuckun PaspaboTtka Development of the Byrpromosa H.H.,
) JMuaTpuit WHBECTHIIHOHHOU investment strategy for K.3.H., IOIIGHT
Uropesuu CTpaTeruy JAjid 4acTHOTro | private venture found
BEHYYpHOTo GoHIa
bpycenckas Anayms U ynpasneHue | Analysis and risk CenensHuKOBa
3 | AHHa PUCKaMH B LENIX management in supply chains M.,
CepreeBna b K.T.H., IOI[CHT
I'opmxosa Cucrema aganranuu Adaptation employees Boitnokosa E.E.,
Sua nepconaia 8 000 system in LLC Heineken K.IIC.H., JOLIEHT
4 IOpreBHa OO6nenuHeHHBIC International «Volga»
IHBOBapHU XaifHeKeH subsidiary
Gmnan «Boiray
Jmurpuepa IIpoGnems! u myTu Problems and ways of Uranos B.B.,
Exarepuna COBEPIIICHCTBOBAHUS investment climate npodeccop
JIMUTpHeBHA HHBECTHIHOHHOTO improvement at the regional
5 KJIIMaTa Ha level on the example of the
perronaneHOM ypoBHe | Nizhny Novgorod region
Ha IIpuMepe
Hwuxeroponckoii
obsactu
Jmutpuesckas | Biustaue By3osckoro The influence of Higher Bacunsesa E.H.,
AHacracus oOpa3oBaHus Ha Education on a Subject’s K.IIC.H., IOIEHT
6 AnexcanposHa | BACHTHYHOCTH cyObekTa | Identity (on the example of
(ma mpumepe HUY HSE)
BIIID-HH)
Iynopos Paspa6orka Development of an Cunopos /1.B.,
7 | Avurpuit MHHOBAIUOHHOM innovation strategy of the TPENoaaBaTelb
CepreeBuu CTpaTeruu SULHpary
HPEANPUITHS
ExoB Anamus u Analysis and improvement of | CenenpauKkoBa
g Muxaun COBEPIICHCTBOBAHHE logistic process in the .M.,
BacunseBuy HOLHCTHRSCREX SRmpary K.T.H., JOL[EHT
IIPOLIECCOB KOMITAHUH
9 3eeHoBa OcobennocTn Peculiarities of the formation Kapnyauna MLA.,
Banepus bopmupoBanus of a team of an innovative CT. IPEIONABaTENb
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CepreesHa KOMAaH/IBI project
MHHOBAIIMOHHOTO
IIPOEKTA
HBanoBa Ocob6ennocta u The features and problems of | Cy660otun C.B.,
Onecs poOJIeMBI authorities’ activity in social K.M.H., JOIIEHT
AHnnpuaHoBHa | ASATENBHOCTH OpraHoB | protection of pensioners (on
BJIACTHU B cdepe the example of Nizhny
10 COIMATIFHOM 3aIUTHI Novgorod)
IIEHCHOHEPOB (Ha
puMepe
Hmxeropockoii
006J1acTH)
HBanoBa Crparerus pa3BuTHS The enterprise development | Caxapos A.C.,
11 Apuvna NPEANPUATHS Ha strategy on the example of TIPENoJaBaTesb
BnagumupoBHa | HpEMepe cetd mpogax | network of furniture in
Mebenu B Poccun Russia
Kapsiera PaspaGotka ctpatermn | Development the strategy of | CmensiioBa C.B.,
12 | SIga KOMITaHUH, Ha IpUMepe | a company on the example of K.C.H., CT.
BaguMupoBHa 00O «T'unopt» LLC «Giport» TIPEIIONABATENb
Knementnesa Ocobennoctn Features of self-organization | Bacunsesa E.H.,
13 Kanua CaMOOpTraHU3aIuU of a creative company’s K.IIC.H., JOIICHT
CepreesHa COTPYZIHUKOB KOMIIaHHH | employees
TBOPYECKOTO THIIA
Knemenrres Hosepue - Hemosepue k| Trust and distrust in an Bacwiresa E.H., -
Cepreii PYKOBOJIUTEITIO KaK executive as a major factor of | x.rc.u., qomeHT
14 | Banepbepmy OCHOBHOH (axTop organization’s effectiveness
3¢ bexTHBHOCTH
JIeSITETTbHOCTH
: OpraHu3alu{
Kononun KoHpauKTEI, BUAE Conlflicts, types and ways of | Casunosa C.IO.,
15 | Makcum KOH(IIMKTOB, MeTOAEI | resolution conflicts K.[€/L.H., JOIEHT
MuxaitioBuu HX pelIeHus '
Komapoga PaspaGotka nporpammer | Development the program of | ITpumoposa E.A.,
Kpuctuna aJanTaluy JJIs adaptation for employees of TPEOJABATEND
16 | Cepreesua coTpyaHuKoB komnanuu | company LLC «Shahunskoe
000 «llaxynckoe moloko»
MOJIOKOY»
Kynpuna [Ipodeccuonansuoe Professional burnout of sales | Boitnokosa E.E.,
17 | Buxropus BEITOpaHHE MEHE/KepoB | managers on the example of | k mc.u., monent
AJleKkceeBHa II0 IpoJiaXkaM Ha the company «Agat Group»
npumepe I'K «AI'AT»
Kynukos [Tpumenenue moaenu The use of corporate life Cwmensrosa C.B.,
Bopuc YKU3HEHHBIX ITUKJIOB Kak | cycles model as a K.C.H., CT.
I'ennagpeBry HECTHyMCHTy management tool for NperojaBarelb
18 ylpasiieHus poueccoM | enterprise development in
pasBuTHsa npennpuatuii | modern conditions by the
B COBPEMEHHBIX example of LLC «API»
YCIIOBHSX Ha IIPAMeEpE
000 «ATIN»
Maiexosa OmneparuBHOE Operational management of | Epmakosa E.A.,
19 JIwius yIpaBJICHUE innovative project K.3.H,
AnueBHa HHEULEROOHEOLD [IpenoaaBareb
IIPOEKTa
20 | IToiimoBa AHanmm3 peKIaMHBIX Analysis of advertising Becenos K.C.,
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Enena 00pa30B B Ie4aTHOM images in print advertising IIpenoaaBaTelb
Huxonaesna pexIame
CupotkuHa XapakTepuCTUKU Characteristic of Yepnsarckas O.C.,
Caernana MOTHBALMOHHBIX motivational programs in K.C.H, CT.
21 | CepreeBHa IIpOrpaMm B cdepe sales in small business sector IIpernoaaBaresb
IIPOJAXK B CEKTOPE
MaJIoro 6usHeca
Ckycsik IIponBmwxenne yciyr ¢ | Promotion of services with Makaposa E.A.,
29 Muxaui HCIOJIb30BAaHHEM using the tools of Internet K.C.H., IOLIEHT
EBrenneBmu HUHCTPYMEHTOB marketing
HHTEpHET- MapKETHHTa
denynaesa Moneprusanus u Modernization and Cy66otun C.B.,
AJiHa CTpaTerust pa3BUTHS development strategy of K.M.H., JOIICHT
23 | Uropesna rocyJapCTBEHHOTO governance in modern Russia
yIIpaBIieHHS B
coBpeMeHHo Poccum.
Hapamkuua Biusaue smonuit Ha The effect of emotions on ITopmnes A.B.,
AHacracus NPUHSITHE decision making in crisis K.IIC.H., IOIICHT
4 | SIpocnapua YHPABIICHIECKHX management
pEIIEeHHI B YCIOBHSIX
KpPU3UCHOTO
yIIpaBJICHHS
Iupoxosa Uccnenosanue Research of development Hasapos M.T'.,
Japbs (GaxTOpOB pa3BUTHS factors for entrepreneurship K.3.H., JIOIICHT
BaneprsesHa NpeIIpPHHAMATENLCKOR | ecosystem of a region (on
25 9KOCHCTEMBI PErHOHA example of Nizhny
(ua mpumepe Novgorod region)
Hwxeroposckoro
peruoHa)
I'pynna 11 M2
Ne ®.1.0 Tema Ha anrMiickom PyxoBogurenn
Tema BKP
n/n CTYAEHTAa sI3bIKE BKP
bammnoBa [ToBrIreHne Improving the efficiency | Kysun J[.A.,
1 Mapuna s dexTuBHOCTH of transport by methods K.T.H., IOLICHT
BHKTOpOBHA TPaHCIIOPTa METOIaMHU of lean management
JIMH-MEHEPKMEHTA
['py3nesa CoBepIreHCTBOBaHHE Improvement of logistics | Ky3un JI.A.,
Hataies JIOTHCTHYECKHX processes in the K.T.H., JJOIICHT
2 | Cepreesna IPOLIECCOB Ha CKIIAZEe C warehouse using Lean-
nomomeio Lean- technologies
TEXHOJIOTUH
I'yceBa Amnanm3s crparerndeckux | Analysis of strategic Cwusosa U.JI., _
3 | EnusaBeta Bo3MoxHOcTeir OO0 opportunities of LLC 1.C.H., Ipodeccop
BaaumosHa «ABpopa» «Avroray
JMutpueBa CosepmmeHcTBOBaHKE Improvement the IIpunoposa E.A.,
EBrenus CHCTEMEI ITo10opa recruitment system of IPEIoAaBaTENb
4 JIMuTpueBHa nepconana B komnanud | LLC «Bona-Fide Trade»

000 «boua-®une
Tpeitoy




Eposu ®DopMupoBaHUe Development strategy for Caxapos A.C.,
ITetpoc CTpaTeruy pa3BUTHS a mini coffeehouse startup IpENoAaBaTelb
5 | MuxaitoBuy cTaprana B obyacTu
cdepsl MUHHE KOheeH
3abanyeBa HccnenoBanue Research of the gender Mymkua M.A.,
Enena TCHICPHBIX aCIIEKTOB aspects of consumer JI.9.H., Hpo(peccop
6 UropepHa IOKYIaTEeIbCKOTO behavior in the car market
IIOBEICHHS Ha
aBTOMOOMJIBHOM PEIHKE
3opuHa Hosepue notpebureneit k | Consumer trust toward IlafinaxoBa H.B.,
7 ITomuua 9KOJIOTHYECKH- ecology- oriented IPENOABATEIh
BiamumupoBHa | OPHCHTHPOBAHHOH advertising
pexiamMme
Kanunosa Mortusanus corpyauaukos | Staff motivation at the Bacunresa E.H.,
IOmus Ha IIPOU3BOJCTBCHHOM factory with strong K.IIC.H., JJOIICHT
8 | AHaronbesna NPEIPUITHH C seasonality
BBIPAXXEHHOMN
CE30HHOCTBIO
JlackoB 3HaYEHNE COUATBHBIX The value of social media | Cadponosa K.O.,
Anexceit Mezua pu pa3paboTke in the development of CT. IIPENOAABaTEIh
9 IB NagUMUpPOBUY | CTPATETHH PasBUTHUS retail trade repetition
PO3HUYHOTO TOPrOBOIO strategies
IPEIIPUSITHS
JlykusiHOBa IIpodeccronanpHbIi Professional stress of Boiinokosa E.E.,
Anna CTpecC pyKOBOJUTEIEH educational institutions K.IIC.H, IOLIEHT
10 | Koncrantunosha | 00pasoBaTenbHBIX heads in the context of
YUIPEXKICHHH B yCIOBHAX | organizational changes
OpraHU3aluOHHBIX
HM3MEHEHUI
Manpuyk Pa3Butue nun- Development of lean Kuprommuu C.A.,
11 IOmus TCXHOJIOTWH KoMIaHuu B | technologies in ‘t}.1e K.3.H, JTOUEHT
JIMuTpreBHA COBPEMEHHOMI modern competitive
KOHKYPEHTHO# cpezie environment
MartBeeBa Cnennduxa motusarmu | Specify of employee Cwmzona I1.J1.,
TaresHa COTPYIHHKOB B motivation in the 11.C.H., mpodeccop
12 | Cepreesna KOHTEKCTE corporate culture context
KOPIIOpaTHBHOM of small businesses in
KyJIBTYpHI Ipeanpuatas | Russia
Masoro Ousneca B Poccuu
Mepsnos Cepreit | Ctparernueckuit Strategic marketing: a [Iuruna 51.1.,
13 PoauonoBHu MapKETHHT: HOBEIE new destinations for IPENONaBaTEND
aKUCHTHI U1 poccHiicKuX | Russian companies
KOMIIaHUI
Murpodanosa MesxnyrapoaHas International integration | Cy660tun C.B.,
Jlnana HHTETrpaIus of the automobile K.U.H., TOLIEHT
BuranserHa ABTOMOOHIIBHBIX clusters: the specify of
KJIACTEpPOB: crenubuKa implementation and the
14 peausanuu u mpobieMs! | problems (on the
(Ha mprmMepe examples of automobile
aBTOMOOMIILHEIX clusters of USA,
kiactepos CIIIA, Germany, Hungary, and
I'epmanmm, Benrpun u Nizhny Novgorod region)

Huxeropoackoit




obmactn)
Mypasbésa AHanus pa3BuTus Analysis of e-government | ITaBmoBckast CB.,
TarbsHa 3JIEKTPOHHOTO development in Russia K.W.H., IOLEHT
15 | ITaBnoBHa NIPaBUTEJILCTBA B and foreign countries
Poccun u 3apyGexHbIx
CTpaHax
OrapkoBa CosepireHcTBoBaHme Improving the Tepentsen IT.A.,
16 Exarepuna YIIpaBJICHHUS management of material K.3.H., JOIICHT
PoMmaHOBHA MaTepHaTbHBIMU flows in lean system
oToKaMH B JIMH-cHucTeMe
Ocumnosa Pa3paboTka meTooB Developments methods to AbGpocumosa E.B.,
IOmus ITOBBIIIEHUS KaYeCTBA improve the quality of K.T.H., JOIIEHT
17 | Eprensesna IIPOU3BOJICTBEHHBIX production processes at
IIPOILISCCOB HA the enterprise
IIPEIPUITHI
ITanosa ®axrops! GpopmupoBanus | Factors of impulsive Iaitmakosa H.B.,
AHacTracus HUMITYJIbCHBHOI'O consumer behavior of IpEIoaBaTelh
18 AnexcannpoBna | IOTPEOHTENECKOrO preschool children
IIOBEJICHUS JIeTel
JOIIKOJILHOTO BO3pacTa
ITonsmosa PaspaboTka Tpennnra Development training Hcaera O.M.,
19 Mapus «HacraBamuectBo» mus «Mentoringy for K.IIC.H., IOIIEHT
Huxonaesua MEHEKEPOB IPYIIIIEI managers of the group
Kommnanuit «I11P» companies «PIR»
ITomos I'ocynapcreennas State support for single- ITaprkoB A.C.,
Buaumup IIO/JIEPIKKA industry territorial entities K.T.H., Ipodeccop
Buransesuy MOHOIPODHUILHBIX in crisis and post- crisis
TE€PPUTOPHAIEHEIX period on the municipal
o6pa3oBanuii B formations of the Nizhny
20 KPH3UCHEIA U Novgorod region
HNOCTKPHU3UCHBIN MEPHOJ
Ha IIpuMepe
MYHHIIUTATBHBIX
oOpazoBanuii
Hmxeroposckoii o6nacty.
Py6uoBa Kcenus | locymapcrennoe Public management of Cy66otun C.B.,
AHJpeeBHa ympasierue chepoit international tourism K.M.H., JOIICHT
MEXIyHApOTHOTO sphere at the regional '
21 Typusma B Wtamuun na level in Italy (on the
PETHOHAIIFHOM YPOBHE example of Lombardy
(ma mpumepe perroHa region)
Jlombapus)
Caynuna Viesna | Crpaterus yIIpaBJICHHS Management strategy of | 'amonosa 0.C,
OpreBna [IPEATPUATHEM enterprise in chemical K.3.H., JIOIICHT
29 XUMHYECKOH OTpacin: industry: an analysis of
aHallu3 CyIIEeCTBYIOIEN the existing strategy LLC
crparerun OO0 «Transformer»
«Tpanchopmep»
Ckubuna I'enepHbIe acmeKTh Gender aspects of male ITatimakosa H.B.,
AHacTtacus MY>KCKOT0 consumer behavior in NPENONaBATEh
23 Anpipecena HOTPEOHUTETHECKOTO megapolis and province
IIOBEIECHUS B METAIlOJINCE
U IPOBUHIINA
24 | Yanmnosa Jlapes | PaspaGorka cuctema Development of a system | Mcaera O.M.,




AHJpeeBHA MaTepHaTBHON of material incentives for | k.1c.H., oIEHT
MOTHBAIlMM MEHEIKEPOB | managers of restaurants
pecropanoB I'K «ITUP» Group of companies
«PIR»
I'pynna 11 M3
Ne D.1.0 T BKP Tema na anrymiickom | Pykosoaurenn
n/n CTYAEHTA S sI3bIKE BKP
ABepuna ABanu3 nesTeNbHOCTH Analysis of the activities | I[TaBnosckas C.B.,
ITonuua OpraHOB BJIACTH II0 of authorities on the K.W.H., IOLIEHT
1 | Anexceesna CO3JJAHHUIO YCIIOBHH 1A development of physical
pazBuTHs GU3NICCKOM culture and sports in
KyJbTYpHI U CIIOpTa B Russia
Poccuiickoit ®enepanuu
ApcenseB Urops | Mccnenoranue The study of translation | Cumopos JI.B.,
) AJtekcaHapoBuy | TPAHCIIHMOHHOTO Oapeepa | barrier in the. [IpenoaBareib
B IPEANIPUHUMATEIBCKAX entrepreneurial teams
KOMaH/1ax
bonoromsunu JIngHOCTHAS Conditionality of Boiinokosa E.E.,
Exatepuna o0ycnoBieHHOCTS BEIOOpa | choosing freelance as a K.IIC.H., JOLIEHT
3 | TamasosHa ¢punanca, kax way of building career
HETPaJUIIHOHHOTO by personal factors
crnoco6a IOCTpOeHHS
Kapbepel
Hy6GoBas Ocobennoctu The specific traits of an | ITnotauxos M.B.,
Tanuna MEXTYHAPOIHOM international strategy in | g.c.m., npodeccop
4 | AnekcanppopHa | CTPAaTeruu an automobile
aBTOMOOUIIBHOM manufacturer as for
KOMIIaHUHU Ha IIpUMEpe Porshe in Russia
Porshe B Poccun
Epmonaes AHanm3 CTaHIapTOB Analysis of management | Cadpponosa K.O.,
5 Cepreii yIIpaBIICHUS standards of operating CT. IIPEMOJABATEND
OJeroBuy OIlepaniOHHBEIMA systems
CHCTEMaMH
3aiiko ITocTpoenue The interaction Hurenamze ..,
Exkarepuna B3aUMOJICHCTBUS entrepreneurial pernoaaBaTeib
Cepreesna IpeIPHHAMATENBCKOTo | University with public
YHHBEpCHTETA C authontues and '
; opraHamu enterprises of the region
FOCYIApCTBEHHOM on .the model of the triple
helix
BJIACTH U
NpEIIPUATAIMEA
pEerroHa o MoAeu
TPOWHON crivpain
Honos Yaydmenue Improving the efficiency | Onyxos A.E.,
Maxkcum 3¢ dexTuBHOCTH of the organization TIPEToaBaTeb
;| Banepeesny OpraHU3aIMH 32 CIET through the using the
NpUMeHeHuA methodology «Lean+60»
METO0JIOTUHU

«Lean+60y
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Knasuen Pons opranos The role of public ITasnosckas C.B.,
Eiena rocymapcrBerHoit Biactu | authorities (local K.ML.H., IOI[CHT
FOpreBHa (mMecTHOTO government) in support
CaMOYIIpaBJICHHUS) B of small business (for
g IO IZISPIKKE MaJIoro example, the specific
npeanpuHAMaresbeTBa (Ha | subject of the Russian
mpUMepe KOHKPETHOTO Federation and
cyOnekra PO u municipal
MYHHUITUITATIBHOTO
obpazoBaHus)
Kosnora PaspaboTka koMIuiekca Develop a set of Iuruna ..,
Eiena OpraHu3aI[MOHHBIX institutional TIPENOAABATEND
AHzipeeBHa MEPOIPHUATHH 110 arrangements to enhance
9 MTOBBIIICHUIO the effectiveness of
93¢ GEKTUBHOCTH marketing activities of
MapKEeTHHTOBOM the company
JIeSITeIbHOCTH KOMIAHUT
Konenno ®paHyaii3uHT KaKk Franchising as a way of | Kpusga C.B.,
10 | Cemen dopmMa opraHu3ayn small business in Russia | x.3.1, goreHt
Bagumosnu Majoro 6u3Heca B
Poccun
Kpsuios Onrumusanus ynpaeinenus | Optimization of Cunopos /1.B.,
HeTp (bopMI/IPOBaHI/ISI management ofa range IIpernojaBarTeib
11 | Anexcammpopma | ACCOPTHMEHT of innovative company
HMHHOBAIIMOHHOTO
TPEINPHSITASL
MaxkcUMEHKO PaspaboTka cTpaTeruu Creating the positioning | 3axapos B.S1., _
12 | Kpuctuna MTO3UIMOHUPOBAHU strategy for the company | n.3.1., mpodeccop
HukonaeBHa KOMITAHUY Ha PHIHKE
Opemun CoBepIIeHCTBOBaHUE Improvement of material | Tepentses IL.A.,
IOpuit yIIpaBIICHUS flows in lean K.3.H., JOLIEHT
13 | EprenneBuu MaTepHaIbHEIMA management
rmoTokamu B JIuH-
MEHEDKMEHTE
Ilersen Vupasnenue nosepreM B | Trust management in Cwusosa 1.JI.,
14 | Cranucnas COBPEMEHHBIX modern organizations 1.C.H., mpodeccop
BanentuHoBuu | OPraHH3aNMAX
P3aeBa Pa3pa6oTka KomIIeKca Development of the 3axapos B.J1.,
15 | Jluana MapKeTUHTa [ marketing mix for the 1.3.H., ipodeccop
HuzaMuHOBHA KOMITaHUH company
Poranosa Onenka umumka 6pesna | Measuring brand image | AnekcanapOBCKUI
16 | Cernana C.B., x.5.H., JOLICHT
AHJIpeeBHA
CamonenkuHa [TporuosupoBanue 1 Forecasting and demand | Ky3un /[.A.,
17 | Mapuna yIIpaBJICHHUE CIIPOCOM B management under K.T.H., JIOLIEHT
AHpipeeBHa YCIIOBHSIX uncertainty
HEOIPEETICHHOCTH
CrynuimuH DOMornmoHanbsHeIe puckd | Emotional risks in the Casunona C.10.,
1g | Aprem B OpraHM3aIuy organization (Diagnosis | k.mej.H., JOIEHT
AHJpeeBnY (lmarnoctuka u and forecasting)
IPOTHO3UPOBAHMUE)
19 | CyxopykoBa Ananus ynpasnendeckux | Analysis of public policy | Mcmankuna E.A.,




CseTiiana pelieHuii B obacTu managerial decisions CT. TIpeIIoAaBaTeIhb
CepreesHa rOCyIapCTBEHHOM within the secondary
MIOJIUTHAKH TIPH education reform
IIpOBeIeHUU peopMEI framework by the
cpenHero obpazoBanusg Ha | example of the Nizhny
npumMepe Hmxeropoackoit | Novgorod region
o0yacru.
ToincrakxoBa [Tpumenenune Project- approach tools | A6pocumosa E.B.,
Tatesua HHCTPYMEHTOB application to an K.T.H., IOIIEHT
20 | Huxonaesna IPOEKTHOTO IOAX0a K implementation of lean
BHeJIpeHuIo Lean management at the
MEHEJDKMEHTa Ha enterprise
OPEINPHITAN
Tropun JIureiinoe ymnpasnesue 1 | Line management and Cuzona N.JI.,
21 | Ilasen JIMHEHHBIE PYKOBOAUTEHN managers I.C.H., npO(beccop
Hropesuu
XmMeneBa ApT- MEHEJ)KMEHT B Art management in the Yepusasckas O.C.,
22 | Kcenus cdepe pecToOpaHHOTO restaurant business K.C.H., CT.
Muxaiinosna Obusneca sphere [IpenoaaBareib
ymanerr CHmxeHue noTeps B Losses reduction in Kyszun I.A.,
JMuTpuii 3aKyIOYHOU purchasing activity using | x.1.H., TOmEHT
23 | Hukxonaesny JeATeNbHOCTH, UCIoNB3ys | lean management
HHCTPYMEHTHI JINH-
MEHEDKMEHTA
YepéMyxuna Mexanusmbl Boneuennss | Mechanisms for public | Hasapos M.T.,
24 | Auua obmrecTBa B involvement in the K.3.H., JOIICHT
BiamuMupoBHa | HHHOBAIMOHHBIA Iporece | innovative process
IIIeGarmoBa PazpaboTka moaxomoB k Approaches for CeneapHUKOBA
25 Jt060BB COBEPIICHCTBOBAHHIO developing the logistics | 11.M.,
AJIeKCeeBHA JIOTHCTHYECKOH cucTembl | system of the company | k 1.u., noment
KOMITaHUH
I'pynna 11 M4
Ne D.N.0 Tema Ha aHIIHHCKOM PyxoBoaurenn
Tema BKP
n/n CTYA€HTAa sI3bIKE BKP
ApaHOBHY ITonck BeKTOpOB The search of ways to 3unvak E.B., cT.
Banepus Pa3BUTHS I JTHAEPa development for the TIPEIOAaBaTENh
MaKkCHMOBHA OTpPACIIA IIPH ITOMOIIU fields leader by using
1 J HHCTPYMEHTOB tools of strategic
CTPAaTErun4ecKoro management by the
aHaM3a Ha IpUMepe example of the company
KOMITaHUHU «AHKODY «Ancory
baparosa PazpaGoTka Development of the Iymxua M.A.,
2 | Hartames MapKEeTHHTOBO marketing strategy of the | y.5.1., npodeccop
AJTeKCeeBHA CTpaTerny KOMITaHUH company
'yuun PazpaboTka The development of the | Tepentses IT.A.,
KoscTagTun JIOTUCTUYECKOU company’s inventory K.3.H., IOLICHT
3 | Bukroposuu IOJICHCTEMBI system
yIIpaBIICHHS 3alacaMu B
KOMITaHIH
4 Janumosa JIlun - MEHEKMEHT Lean management of Kysun JI.A.,

Exarepuna

notpebureneit

customers

K.T.H., IOIICHT




AnpapeeBHa
Joponun Yupasnenue Process management Yepnasckas O.C.,
5 | Bacuuuii nporeccaMu passutus 1 | development and training K.C.H., CT.
MakcuMoBHY oOyuenus corpyauukos | of employees TIPenoaaBaTeb
6 3yera JIro00BB bpenn-coobmectBo kak | Brand community as a AJtekcaHIpoBCKUit
AnjpeesHa HHCTPYMEHT IPOJIaXH sales tool C.B., K.3.H., IOI[EHT
Kanamesa Crpareruueckoe Strategic management in | Yepussckas O.C.,
74 JIrommuia yIpaBiieHue B cepe art-management K.C.H., CT.
AJexceeBHa apT-MCHC/DKMCHTA IpernoaaBareib
KimnMmkuna PaspaGotka cucreMsl Working out the system | ITpunioposa E.A,
g EnuzaBera OIICHKU COTPYIHUKOB of staff assessment of IpEoaaBaTesb
EBreHbeBHa OI'VII POSH FSUE RFNC VNIIEF
BHUD®
Kokumes bopuc | Jlmarsocruxa Diagnostic of a ITepdunsena E.I.,
AHpipeeBuy podecCHOHAIBHOTIO professional stress in K.IIE/.H., JOLICHT.
9 cTpecca B JiesiTenbHOCTH | activity of the HR-
MEHeDKepa 1o manager
EePCOHAITY
Kopenrok BiusHue nmumxa Correlation between the | Casunosa C.IO.,
10 IaBen JIusepa Ha image of the leader and K.IE€J.H., JOLEHT
Anzpeesny KOH()JINKTHOCTH B the proneness to conflict
OpraHu3alyu
Kopues CoBeplIIeHCTBOBaHHE Improvement of logistics | Tepenrses ILA.,
11 | Aprém JIOTUCTHYECKOM CHCTEMEI | System in a services K.3.H., IOL[EHT
CepreeBud B cepe yciryr sector
KyGgimmeB VM HTEpHET MAPKETHHT Internet marketing as a AnexcaHapOBCKHit
12 Hrops KaK MHCTPYMEHT JJISt tool for srpall an(.i C.B., K.3.H., JIOIEHT
CepreeBmy MAaJIOTO U CPETHEr0 medium size business
OusHeca
Kynaruna IlepcnexTuBsl pasBuTus | Venture investment Caxapos A.C.,
CaeTiana cTapT-al IPOeKTOB B based start-ups TIPENOAaBaTENh
13 | Anexcannposna | Pocenuc development
HCIOJIb30BaHHEM perspectives in Russia
BEHYYPHBIX UHBECTHULIUH.
Kypoukuna Cas3p THIIA Communication of type | I[Tepdunesa E.J.,
14 IOmusa OpraHu3aluOHHOM of organizational culture | k. mep.H., goreHT
HukonaeBHa KyJIBTYPHI C with manifestations of a
IposiBIeHHEeM MoOOuHTa | mobbing
JI6oBa Awnanmus npobieM u Analysis of the problems | Makaposa E.A.,
15 Banepus COBEPIIICHCTBOBAHUE and improving.the K.C.H., JIOIICHT
AlnlekcaH/IpoBHa | ACCOPTHMEHTHOH assortment policy of
HOJIUTUKA KOMITaHUH company
JIumaroBa Crpatermu npoax The sales strategy in Cusosa 1.J1.,
16 | Emena Mara3uHOB POCKOIIH B luxury stores by the 11.C.H., mpodeccop
AHzpeeBHa OHJIAliH CHCTEME using online system
Jlo6anoBa AHaji3 MEeXaHH3MOB Analysis of mechanisms | Epmakosa E.A.,
Hanexna B3aUMO,ICHCTBHUS of interaction between K.3.H,
17 | Cepreesua Ou3Heca U BJIACTH B business and government TIpeIoaBaTe/b
cepe nrHOBanmonHoro | in the field of innovative
pasBuTHS Ha npuMepe I. | development on the
Caposa example of Sarov
HoBokmonosa | IlpuHIUNE! 1 TEXHAKH The principles and [lepdunrera E.W.,
18 Banepus MEKJIMYHOCTHOTO technologies of K.IEI.H., JOUEHT
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CepreeBHa BIIMSIHUS B COBpEeMEHHBIX | interpersonal influence in
OpraHu3aIuIX the modern organizations
Pomammua Anxanus u Analysis and CenensHUKOBA
19 Esrenus COBEPIIICHCTBOBAHUE improvement of UM,
CepreeBHa IIPOM3BOJICTBEHHOM company’s production K.T.H., JOLIGHT
CUCTEMEI KOMITAaHUU system
Conoxun PaszpaGotka ctpareruu Design of the Byrpromosa H.H.,
20 Ajtekceit pa3BUTHA .develop.ment s’grategy for | x.»5.H., momeHT
AJlekceeBUY WHHOBaIIMOHHOTO mnovation project
IIPOEKTA
Cronbosa Pa3zpaboTtka mpoekra Development of the A6pocumona E.b.,
Japbs MIOBBIIIIEHUS project of increasing K.T.H., JJOIICHT
21 Bnaguvuposua | d$dexruBHOCTH efficiency in the
KOMIIaHHH Ha OCHOBE companyon the basis of
CUCTEMBI yIIPaBJICHUS the quality management
Ka4yeCTBOM system
CyBopon IIpoxsuxenue yciyr ¢ Promotion of services Makaposa E.A.,
29 Jmutpuit HCIIOIH30BaHUEM with using the tools of K.C.H., IOI[EHT
Huxonaepma HHCTPYMEHTOB Internet marketing
WHuTepHeT- MapKeTHHTa
Cymesa Hcnone3oBanue Using the best alternative | 3unuax E.B., cT.
Mapus HauIy4mei to negotiated argument TIPENOAaBaTENh
73 | Muxaiinosna AJILTEPHATHBEI (BATNA) in
obcyxmaeMomy negotiations
cornamenuto (HAOC) B
IeperoBopax
Yypaxosa Paspa6oTka mpoexktamo | Development of the A6pocumona E.b.,
I[ap],;{ BHCAPCHUIO JIMH project on lean K.T.H., JIOIICHT )
24 | DaoyapnoBHa MEHEKMEHTA Ha management introduction
MPENIPUITHHN CHepsl at the service sector
yCIIyT enterprise
[Ixysnes Ananus npo6iiem Analysis of the Cusosa 1.J1.,
Anppei BHEJPEHUS implementation problems | y.c.u., npodeccop
25 | Anexceesny 5KOJIOTHYECKOTO of environmental
MEHEKMEHTa Ha management in the
POCCHIICKOM Russian company
OPEINPHITAN
I'pynna 11 M5
Ne Ter} o PykoBoauTesn
s ®.1.0 cTrynenrta Tema BKP aHIJIHIACKOM BKP
SI3bIKE
AB3aiioBa JloBepue/HenoBepue Trust/distrust of ITepdunsera E.U.,
OnpBUpa COTPYAHUKOB JPYT K employees to each K.IIEJ.H., JOLCHT
1 | PacumosHa Ipyry Kak ¢axTop other as a factor of
OpraHU3alHOHHOTO organizational stress
cTpecca
benos Anexcannp | Ymupasnenue Management of Epmaxosa E.A.,
AnekcanpoBuy WHHOBaIIHOHHBIM innovative project: K.9.H,
2 IIPOEKTOM Ha IIPUMEPE example of IT TIPEIoaBaTe/b
KOMIIaHUH Cepsl company
UH(OPMAITMOHHBIX
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TEXHOJIOTHHI
benosa CogepiieHcTBOBaHUE Improvement of CenenpHIKOBA
3 | AHacracus JIOTUCTHUYECKOU CUCTEMBI | company’s logistics M.,
AnekcaHjpoBHa | KOMIIAHHH system K.T.H., JIOIIEHT
bpurarosa Hcnonssosanue metonoB | The using of methods | Kuprommun C.A.,
4 Kcenus U UHCTPYMEHTOB JIMH- and instruments of K.3.H., JOIICHT
BanepbeBHa MEHE)KMEHTa B lean-management in
JIeSITeIFHOCTH KoMnanuy | the company’s activity
I'puroprera CermenTupoBanue peiaka, | Market segmentation | Eroposa H.I.,cT.
EBrenus ¥ BEIOOD IIEJIEBOTO and selection of target | npenonasarens
S5 | UropesHa CErMEeHTa Ha IPUMEpPe segment at the
poccuiickoif KOMITaHUH. example of Russian
companies
JAMuTpoBCKUiA Crpareruu npuCyTCTBUS Strategy the IlTopmues A.B.,
6 Huxura KOMIIAHWH B COLIUATIBHBIX company’s presence K.IIC.H., IOIICHT
CepreeBuy CeTsIX in social networks
KoxexoB Mecro u pons «Kaiinzen» | The place and the role | I'paues A.H.,
7 | AMutpwuii . B cucteMe MeHekmMenTa | of “Kaizen” in the CT. TIPETIONABATEND
AJleKCeHApOBUY management system
JIsutbkoBa Ananms npobieM 1 Analysis and Eroposa H.H.,
g Japbs COBEPIIIEHCTBOBAHUE improvement of the CT. IIPETIOaBaTENb
CepreesHa aCCOPTHMEHTHOR assortment policy o
TOJIUTHKA KOMIIAHUH. the company
Makapos OcoGerHOCTH Marketing Iuruna 5.1.,
9 Buagumup MapKETHHTOBOI effectiveness for small TIPEIOaBaTENh
Bi1aguMupoBHd ,ueﬂTenLHOCTfI MAaJIBIX business
OPEINPHUSITAI
MakapoBa Knuenroopuentuposannsl | Customer- oriented 3unyak E.B., cT.
10 Sua 1 TOIX0JT Ha IpUMeEpe . approach on the TIPENOIaBATEND
UropesHa uHcTHTyTa Kpacotsl O’live | example of the Beauty
Institute O’Live
MensHUKOBa [ToBbimenue Increasing an Ucaesa O.M.,
Wpuna s heKTHBHOCTH efficiency of a K.IIC.H., IOLIEHT
11 | Jleonnmosua (dbopMupoBaHUS KaIpoBOTo | personnel’s reserve
pesepsa Ha npumMepe ['K establishment at the
«ITHP» example Group of
companies «PIR»
MypaBbseBa OTtamnsl pa3paboTKH The stages of the city | Eroposa H.I1.,
1o | Cremnana GpeHjia roposia Ha brand development on | cr. mpenogasarens
EBrenreBHa npumepe Hwxnero the example of Nizhny
Hogropoga Novgorod
Huxkomaesa Pa3paboTtka crpareruu The development of OmnyxoB A.E.,
TaTesHa OpraHd3aIdH, the strategyof the IIpernoiaBarellb
BsueciaBoBHA OPHEHTHPOBAHHOH Ha organization focused
YIOBJICTBOPEHUE on meeting the
13 HHTEPECOB BCEX interests of all
3aWHTEPECOBAHHBIX stakeholders (staff,
CTOpOH (mmoTpeburenei, suppliers and so on)
COOCTBEHHHKOB,
IIepCOHAJIA, IOCTABIINKOB
U T.1.);
14 ITaTkuna Hogoe rocymapcteennoe | New public Cy66otun C.B.,

Exarepuna

yIIpaBJICHHE KaK CPEJICTBO

management as the

K.H.H., JOLIEHT
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BanentunoBna obecrieueHus mean of efficient
s pexTuBHOCTH public administration
roCyAapCTBEHHOTO in foreign countries
yIpaBJICHUS B
3apyOeXHBIX CTpaHax
ITmennuHoBa HccnenoBanue BIUSHUSL Investigation of the [ly6nsaxosa H.I'.,
IOmuga o0pazoBaHus Ha effect of education on | x.3.1., momext
15 | Muxaiinosna MOTHBAIHIO K the motivation for
HpeIIPUHAMATENbCKOM entrepreneurship
JeSITEIbHOCTH
Cubarpona VupasiaeHueckuii y4er Managerial cost Jlamanyc B.A.,
16 Caemiiana 3aTpar B KOHIeNIMH lean - | accounting in the npodeccop
BagumoBHa management concept o lean
management
Codponon CosepriencTBoBaHue Material flow Tepentsen I1.A.,
17 Bsuecnas YpaBJICHUA Improvement 1n Lean K.3.H., JOIIEHT
['puropresuy MaTepHaIbHBIMU systems
norokamu B JIMH-cucTEME.
®arexoB Crpareruyeckuii mman Strategy of marketing | Cmensnosa C.B.,
18 Winbnap BEIXO7a Ha peiHOK OO0 entry for Ltd «Modern | k.c.u., cT.
Xalaposuy «CoBpemeHHEIe technology» IIperoaaBaTe/b
TEXHOJIOTHH
XoMoB AHayn3 BO3MOXXHOCTH Analysis o the CepoB M.E.,
Huxura MIOCTPOCHHS possibility of building | k.3.H., morent
AnppeeBud JIOTHCTHYECKOTO I[EHTpa a transport logistics
19 1t @onpkeBareH-I'pynm- | center for
Pyc na 6aze cranmun Volkswagen-group-
JlockuHO Russ on the basis of a
steam station Doskino
IIBeroB AHanu3 CUCTeMBI Analysis of the Cagponosa K.O.,
20 VBan BagumoBuy | YIPaBICHHS IEPCOHATOM | personnel CT. IIPENIO1aBATEIb
B Opra"u3anuu management system
in the organization
Ilerkuna dopmupoBaHue Formation of Cadponosa K.O.,
Banepus OpraHu3aIMOHHOM organizational culture | cr. TIPETIOABATEND
21 | Huxonaepna KyJIBTYpBI IPH in the implementation

peau3auy CTpaTeruu
KOMIIaHUH

of the company’s
strategy

H.o. nexana gaxynpTeTa MEHEHKMEHTA

A.A. Bapdonomees




