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Tenra BKP Tevra Ha aHrJrrrficrcou
:. q3blKe

Pyrcono4ureJrb
BKP

I

AueHuqr<ufi
IOpwft
Arerceesu.I

Ananzs rr r{ccJreAoBar{r{e
cTpaTen{qecKI,IX
nognaoNuocrefi
KOM[aHr{Lr Ha rrpr{Mepe
OOO <<Kounlerc>>

Analysis and research of
strategic opportunities Ltd
<Complex>

Cuenrqona C.B.,
K.C.H., CT.

IIpe[oAaBaTeJrE

2
Eopzcxuu
[tuLvrrpuia
Irlropeazu

Paspa6orxa
I,IHBeCTI,IIIT{OnnOft
cTpaTeruu AIr qacTHofo

BeHtrypHoro $onAa

Development of the
investment strategy for
private venture found

Byrpronaona H.H.,
K.9.H., AOTIeITT

a
J

Bpyceucr<a.r
Ausa
Cepreenua

Anzurug r4 yrrpaBnenr4e
pLICKZIMI,I B IIeII'X

IocTaBoK

Analysis and risk
management in supply chains

CegelrHrarona
VI.M.,
K.T.H., AOUeHT

4

foprurona
fllcla

IOprenHa

Cr.rcrenaa a4anra\uvr
nepcoHaJra n OOO
O6re.uunennrre
[rurBoBapHr{ Xafinereu
$unzan <<Bonra>

Adaptation employees
system in LLC Heineken
International <Volga>
subsidiarv

Bofinorosa E.E.,
K.fIC.H., AOIIeHT

5

.{irararpuena
Enarepuua
.{naurprEenua

flpo6neurr vTry^rkr
coBeprxeHcTBoBaHl,r.f,
LIHBeCTI{III{OHHOTO

ruII{MATA HA
pefrroHanbHoM ypoBHe

Ha rpLrMepe
Huxeropo4cxoft
o6nacrz

Problems and ways of
investment climate
improvement at the regional
level on the example of the
Nizhny Novgorod region

[,IeauoB 8.B.,
upo$eccop

6

[uurpzencraa
AHacracus
Alercan4ponua

Bnzsnne By3oBcKoro
o6pasonauvrfl.Ha
LI,4eHTLIrrHOCG Cy6tef<ta
(ua upzuepe HI,IY
BIII3-HH)

The influence of Higher
Education on a Subject's
Identity (on the example of
HSE)

Bacumeea E.H.,
K.IIC.H., AOIIeHT

7

Ayaopon
lr''wrrpufr
Cepreenuv

Pa:pa6orna
HHHoBarlr4ogsofi
cTpaTerr{r4
IIpeAIIpI4TITITUI

Development of an
innovation strategy of the
company

Cn4opon A.8.,
rlpe[oAaBaTeJrb

8

ENos
Muxaun
Bacrznresu.I

Ananras pr
coBeprueHcTBOBaHII e
JIOfIZCTIIqECKI{X

lpoqeccoB KoMrraHlrr,r

Analysis and improvement of
logistic process in the
company

Ce4enrHzrona
u.M.,
K.T.H.,,qOIIeHT

9 3erenosa
Banepna

Oco6ennocru

Soprrauponaunx
Peculiarities of the formation
of a team of an innovative

Kapnyunna M.A.,
cT. rrpelo.uaBaTeJrb
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Cepreerua KOMAHAbI

LIHHOBaUIAOHHOTO

IIpoeKTa

project
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I4saHoea
Orec.s
Au4pzaHonna

Oco6esuocrr,r u
upo6neurr
Ae{TeJrbHocTrr oprarroB
BJracrr.r e c(fepe
collr{aJrbHoft garrlurrr
[eHcr{oHepon (na
rrpr4Mepe
Hzxeropogcrofi
o6racrn)

The features and problems of
authorities' activity in social
protection of pensioners (on
the example of Nizhny
Novgorod)

Cy66orzn C.B.,
K.I{.H., AOTIeHT

1 l

I4eanona
AprEHa
Bragnuupoaua

Crparerur pa3Brrrr4fl,
rrpe.4[p]ItrTr,rr Ha
IIpHMepe ceTr.r rpoAax
ue6enr.r s PoccrN

The enterprise development
strategy on the example of
network of furniture in
Russia

Caxapon A.C.,
IIpenoAaBaTeJrb

l 2
Kapxena
f,.wa
Bra4zlaupoeHa

Paspa6oma crparerr.rr4
KOMnaHr{r4, Ha [pl{Mepe
OOO <<fi.rnopr>>

Development the strategy of
a company on the example of
LLC <Giport>

Cuemqona C.8.,
K.C.H., CT.

rrpenoAaBaTeJrb
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KreMenrresa
XaHua
Cepreenua

Oco6esnocru
caMoopraHu3arlur4
coTpyAHr{KoB KoMnaHr,ru
TBopqecKoro TI1IIIa

Features of self-organization
of a creative company's
employees

Bacrmesa E.H.,
K.nc.H., AOTIeHT

t4

Krenaeumes
Cepreft
Bareprennv

,{onepze - HeAoBepr{e K
pyKoBoAr{TeJrro KaK
ocnosuofi Qaxrop
e(f (f errnnnocu,r
Ae.f,TeJIbHOCTII
OPTAH}I3TUII4II

Trust and distrust in an
executive as a major factor of
or ganization' s effe ctivene s s

Baczmeea E.H.,
K.[IC.H., AOIIeHT

1 5
KoroAun
Mar<crau
Muxafiroeu.r

KoH$nurrrr, BuAbr
nouQnurroB, MeroAbr
I4X pelleHll.fl

Conflicts, types and ways of
resolution conflicts

CaszuoBa C.IO.,
K.IIeA.H., AOTIeHT

t 6

Kouapona
KpzcuaHa
Cepreenua

Paspa6orra rporpaMMbr
AAATITAITI|,'KT NIl

coTpyAHr,rKoB KoMrraHr{r{
OOO <Illaxyucroe
MOJIOKO))

Development the program of
adaptation for employees of
company LLC <Shahunskoe
moloko>

llpunopona E.A.,
IIpeloAaBaTeJrb

T7

Kyapuna
Br,rrropzx
AreKceesHa

IIpo(f eccuoHarrbHoe
BbrropaHue MeHeAXepoB
IIo [poAaxaM Ha
npr4Mepe fK (A|AT>

Professional burnout of sales
managers on the example of
the company <Agat Group>

BofinorosaE.E.,
K.IIC.H., AOIIeHT

l 8

Kynuroe
Foprac
feuuaAresu.r

flpr.naeneurre MoAeJrv
xcI{3HeHHbD( UVruIOB KaK

IrHCTpyr!{eHTa

yrpaBneHn{ rrpoqeccoM
pa3Bu"tns npe4upuarzfi
B COBpeMeHHbrX

ycno Br.rsx Ha rrpr{Mepe
OOO (A[II4))

The use of corporate life
cycles model as a
management tool for
enterprise development in
modern conditions by the
example of LLC (API)

Cnaeruqoea C.B.,
K.C.H., CT.

IIperroAaBaTeJrb

t9
Manerona
JItumn
AntaeeHa

Oueparnnuoe
yIIpaBJreH14e
I4HHOBUUIIIOHHOIO

IIpoeKTa

Operational management of
innovative project

Epuaxona E.A.,
K.9.H,

[pe[oAaBaTeJrb

20 llofinosa AHa.[rc peKJraMHbx Analysis of advertising Becenos K.C.,
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EneHa
Hur<oraesHa

o6paron n neqarHofi
peKJraMe

images in print advertising IIpenoAaBaTeJrb

2 l

Czporxuua
CserraHa
CepreenHa

XaparcrepHcrlrKr,r
MOTI,IBAIII{OHHbIX

rporpaMM n c$epe
rrpoAuDK B ceKTope
MurJroro 6rEsHeca

Characteristic of
motivational programs in
sales in small business sector

r{epurncral O.C.,
K.C.H, CT.

npenoAaBaTeJrb

22
Cryc.nr
Muxazn
Esreureeu.I

llpo4nr.rxeur.re ycJryr c
U CNOJIb3OBAIII4 EM

LIHCTpyTUeHTOB

}IHTEPHET- MAPKETI,IHIA

Promotion of services with
using the tools of Intemet
marketing

Marapona E.A.,
K.C.H., AOUeHT

23

Oe4ynaena
ArraHa
IrlropenHa

Mo4epuusa\Lrtu
cTpaTerHr pa3BLrTprs
rocyAapcTBeHHoro
ylpaBneHr{rr B
coBpeMeHHoft Poccul,r.

Modernization and
developm'0nt strategy of
govemance in modern Russia

Cy66onau C.8.,
K.rr.H., AOUeHT

24

I{apanr<una
Auacracws,
-flpoclaeua

Bnu.sHr.re suourafi Ha
IIpr{HrTrre
yIIpaBIeHqecKr{x
perueHufi B ycnoBr4f,x
Kpr43r{cHoro
ynpaBJreHlrt

The effect of emotions on
decision making in crisis
management

llopruuen A.8.,
K.nc.H., AOIIeHT

25

Illraporona
lapsx
BareprenHa

IrlccneAonaruae
(parcopon pa3Btrrus.
IrpeA[pr{Hr,ruatelrcr<ofi
3KOCr{CTeMbr pgr}roHa
(na npunrepe
HaNeropoAcKoro
pervona)

Research' o f development
factors for entrepreneurship
ecosystem ofa region (on
example ofNizhny
Novgorod region)

Hasapoo M.f.,
K.3.H., AOIIeHT

fpyuna llMz

.l\tb
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o.u.o
cTyAeHTa

Te*ra BKP Tervra Ha aHrurrrfi clcopr
fl3bIKe

PynonogureJrb
BKP

I

Baruunoua
Mapraua
Burroponua

llonrrrnenrae
eS(pexrnnuocrN
TpaHcrropTa MeTo,4aMr.r
JII,IH-MeHe.U)KMeHTa

Improving the efficiency
of transport by methods
of lean management

Kysrau A.A.,
K.T.H., AOIIeHT

2

fpys4eea
Haranrs
Cepreenua

ConepureucrBoBaHr.re
IOn{CTLIqeCKI4X
lpoqeccoB Ha cKJra,qe c
rroMorr{T-ro Lean-
texnonoruft

Improvement of logistics
processes in the
warehouse using Lean-
technologies

KysuH 4.A.,
K.T.H., AOIIeHT

a
J

fycena
Eruzsasera
BaAzuonua

Auarus crparerr{qecKr.rx
Bo3Moxgocrefi OOO
<Anpopa>

Analysis of strategic
opportunities of LLC
<<Avrora>

Czgoea I4.II.,
A.c.H., upoQeccop

4

,{uurpuena
EereHra.f,
,{rrararpuenua

CorepmeucrBoBaHr{e
crrcreMhr nog6opa
rrepcoHana B KoMrraHr{r4
OOO <Boua-Ora4e
Tpefi.u)

Improvement the
recruitment system of
LLC <Bona-Fide Trade>

llpuuopona E.A.,
[peIIoAaBaTeJrb
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5

Epoan
flerpoc
M[xafirosrt.r

(Dopuuponanue
cTpaTerr4 r4 p a3Bil'il4s.

craprarra s o6Jracru
c(peprr Mr,rur.r xo$een

Development strategy for
a mini coffeehouse startup

Caxapon A.C.,
IIpeIIoAaBaTeJrb

6

3a6a;ryena
Eneua
I4ropenua

IrIccneAoeanr.re
feH,4epHbD( acrreKToB
rroKyrraTenbcKoro
UoBeAeHLIS Ha

asrolao6zrlHoM pbIHKe

Research of the gender
aspects of consumer
behavior in the car market

l[yruxran M.A.,
A.o.H., upoQeccop

7

3opuua
floruna
Bna4r.rurapoBHa

,{onepze norpe6zreneft x
SKOJrOr[qecKr{-

opv euTr4posaHHoft
peKJraMe

Consumer trust toward
ecology- oriented
advertising

l[afiAaxosa H.B.,
IIpe[oAaBareJrb

8

Kantauosa
IOnu.r
AuaronrenHa

Morr.rnaqr.rs corpyAHr4KoB
Ha [por,r3BoAcTBeHHOM
[peAflpr{JrTr{r.r c
nrrpaNeuuofi
ce3oHHocTbIO

Staff motivation at the
factory with strong
seasonalitv

Bacrmesa E.H.,
K.[IC.H., AOIIeHT

9

JIacKoe
Arercefi
Bra4raunpoBlrrr

3ua.reu[e corluilnbubD(
MeAr.ra npu pa:pa6offie
cTpaTenrlt pa3BvTprfl
po3Hr.rrrHoro ToproBoro
npe4rlprrsT}Ifr

The value of social media
in the development of
retail trade repetition
strategies

Ca$pouona K.O.,
cT. [penoAaBaTeJrb

10

JlyxuxHona
Auua
Koucraurr{HoBHa

llpoSeccuosa-rrrurrfi
crpecc pyrono4nreleft
o6pa-:onareJrbHbrx

frpexAeHrft n yclonzrx
opraHr,r3arlrroHHbD(
vsMeueuuft

Professional stress of
educational institutions
heads in the context of
organizational changes

BofiroxosaE.E.,
K.fIQ.H, AOIIeHT

l1*

Manruyr<
IOnrq
!unrpnenua

Passurue rzH-
TexuoJromfi noMnauu[ s
conperr.reunoft
KoHKypeHTHofi cpe,ue

Development of lean
technologies in the
modern competitive
environment

Kuprourzn C.A.,
K.3.H, AOIIeHT

T2

Marseesa
Tau.sHa
Cepreeeua

CueqH(f rana Morr.rBarlu?r
coTpyAHr.rKoB B
KOHTEKCTE

ropnopatunHoft
Kynbrypbr npeArpr{rrr{t
Manoro 6ugneca n Poccuz

Specifi of employee
motivation in the
corporate culture context
of small businesses in
Russia

Cnsosa m.II.,
A.c.H., npoQeccop

t3
Mepsnon Ceprefi
PoAzonoeu.r

Crpaterzvecrcuft
MapKeTr.rHr: HoBbre
aKqeHThr 4nx po ccuft cnr,rx
xoirlnanufi

Strategic marketing: a
new destinations for
Russian companies

L[urusa fl.U,
rrpenoAaBaTeJrb

t4

MurpoSaHoBa
lwaua
Bltrartreeua

MeN4yuapoAHair
LrHTelparlr4t
asroN{o6rarbHbx
KrracrepoB: cnequ(pvra
peaJr[3arluu z lpo6nenarr
(ua npurraepe
anrouo6ra.rrbHbD(
KrracrepoB CIIIA,
f epuauulr, B eurpuu l.r
HuxeropoAcrofi

Intemational integration
of the automobile
clusters: the specify of
implementation and the
problems (on the
examples of automobile
clusters of USA,
Germany, Hungary, and
Nizhny Novgorod region)

Cy66ornu C.8.,
K.r{.H., AOIIeHT



o6nacru)

1 5

Mypaen€na
TarrrHa
llannosua

Auarus pa3Bkrrr4rr
SJTeKIpOHHOTO
upaBuTeirbcTBa B
Poccur.r u sapy6exurrx
cTpaHax

Analysis of e-government
development in Russia
and foreign countries

llasroscKax C.B.,
K.14.H., AOIIeHT

I 6

Orapxona
Erarepuua
PoMauosHa

ConepruencrBoBiurr{e
yrpaBneHr.rs
MaTepr4 aJrbHbrMr,r
[oroKz]Mr.r n JlUn-czcreue

Improving the
management of material
flows in lean system

Tepeumen lI.A.,
K.3.H., AOrIeFr

T7

Ocunona
IOwrx
EureHresHa

Pa-:pa6orxa MeroAoB
IIOBbIIIICHI,I' KAqECTBA

IIpor.r3BoAcTBeHHhrx
lpoqeccoB Ha
IIpeArrplrrTr{r4

Developments methods to
improve the quality of
production processes at
the enterprise

A6pocrarraona E.8.,
K.T.H., AOUeHT

1 8

llauosa
AHacracus
Aler<cau4ponna

Oarroprr @ opruraponauzx
LIMIIynbCI4BHOTO

uorpe6zreJrbcKoro
loBeAegr{r .uereft
AorrrKonbHoro Bo3pacTa

Factors of impulsive
consumer behavior of
preschool children

lllafi4arcona H.8.,
nperroAaBaTeJrB

t 9
flonsurosa
Mapnr
HHronaesHa

Pa:pa6oma rpeur.rHra
<<HacrannuqecrBo) Art
MeHeIXepoB rpyrrnbr
nounanrEft ([II4P)

Development training
<Mentoring> for
managers of the group
companies (PIR)

I4caesa O.M.,
K.[C.H., AOTIeHT

20

flonoa
Bnagrarr,rzp
Buranreel4.r

focygapcrneHHair
IIoAAep)rcKa
uononpo$r4Jrbubur
Teppr.rTopr.rzrJrbHbD(
oOpa"sonanzfi n
xpr.rslrcnrui u
rr o crKpr.r3r4curui rrepu oA
Ha npHMepe
MyHr,rrlr{nanbHbD(
o6pasonauuft
Hr.rxeropo4crofi o6nacrr.r

State support for single-
industry territorial entities
in crisis and post- crisis
period on the municipal
formations of the Nizhnv
Novgorod region

laprr<on A.C.,
r.r.H., upoSeccop

2 l

Pydqona Kceuux
Au4peenua

focy4apcrneHHoe
yrrpaBnenr.re c$epoft
MelKAyHapoAHofo
Typr.r3Ma evlTanuu]Fla
perl{oHirnbHoM ypoBHe
(ua upuuepe perroHa
JIonr6ap4zr)

Public management of
international tourism
sphere at the regional
level in Italy (on the
example of Lombardy
region)

Cy66onan C.B.,
K.I4.H., AOqeHT

22

Cayruna Vlrssa
IOprenna

Crparerux yrpaBJreHr,rt
IIpeAIIpvrTr.reM
xr4Mr4qecKoft orpaclu:
aHanlr3 cyrqecrnyrorqefi
ctparerzu OOO
<Tpaucrboprrlep>

Management strategy of
enterprise in chemical
industry: an analysis of
the existing strategy LLC
<Transformer))

fauonona O.C.,
K.3.H., AOUeHT

23

Cnn6zua
AHacracN.f,
Au4peenua

feu4epuue acrreKTbr
Myx(cKofo
uorpe6ureJrbcKofo
IIOBeAeHI{{ B M9TaIIOJILICe
[r [poBr.rHrlr.rtr

Gender aspects of male
consumer behavior in
megapolis and province

[lafi4aroea H.B.,
IIpe[oAaBaTeJrb

24 tlaHuosa lapsn Paspa6oma clrcreMa Development of a system Vlcaesa O.M..
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Au4peenna uarepr.ranrnoft

MOTrrBarIur{ MeHeAXepoB
pecropauon fK <[II4P>

of material incentives for
managers of restaurants
Group of companies
(PIR)

K.tIC.H., AOTIeHT

Ipyuna 11 M3

Nb
nln

o.I4.O
CTYAEHTA

Teua BKP Teua Ha annrr.rficxovr
s3bIKe

Pyrcono4ureJrb
BKP

I

Aeepraua
floruna
Anercceesua

Ananras AetreJrbHocrr.I
opraHoB BJracTr{ rro
co3Aarruro ycnonnfi 4lx
p a3Bur'tLrfl $ra:ra.recxoft
KynbTypbr r{ cnopTa B
Poccuficxoft @eaepaunn

Analysis of the activities
of authorities on the
development of physical
culture and sports in
Russia

flanroscKat C.8.,
K.r4.H., AOTIeHT

2

Apcenren I4ropr
Arexcan4poBr4q

I4ccneaonanrae
Tpaucflsq[oHHoro 6aprepa
B [peArrpuHr,rMaTeJrbcKr{x
KOMAHAAX

The study of translation
barrier in the
entrepreneurial teams

Crz4opon 4.B.,
nperroAaBaTeJrb

a
J

Eorororusrarra
Erarepuna
TaMasoeHa

Jlraqnocrnas
o6ycnoueHHocrb nrr6opa
(pprnauca, rar
HeTpa.qr4qr.roHHoro
cnocoda [ocrpoeHr{{
Kapbephr

Conditionality of
choosing freelance as a
way of building career
by personal factors

Boftnorcoea E.E.,
K.IIC.H., AOIIeHT

4

ly6onat
faruua
Arercau4ponua

Oco6esnocm
MexAyHapoAHoft
cTparenru
anronao6ranrnoft
KoMrraHr.rr4 Ha npnMepe
Porshe n Poccun

The specific traits of an
international strategy in
an automobile
manufacturer as for
Porshe in Russia

ffuornrzroB M.8.,
A.c.H., npoQeccop

5

Eprraolaee
Cepreft
Orerosu.r

Anzur?rs craHAaproB
yIIpaBJreHr{.rr
oIIepaquoHHbrMtr
CUCTEMAMI,I

Analysis of management
standards of operating
systems

CaSpoHona K.O.,
cT. [perroAaBaTeJrb

6

3afiro
ErarepuHa
CepreenHa

llocrpoeuue
83al4Mo.{eftcrsvfl.
IIp eArrp r4Hr,rM aTeJrb c Koro
yHr{Bepcr4TeTa c
opraHaMrr
rocyAapcrseuuoft
BilACTIdN

IIpeAnpH{Tr,UrMr4
perl4oHa no MoAeJrr{
mofiuofi crrkrpaJwr

The interaction
entrepreneurial
university with public
authorities and
enterprises of the region
on the model of the triple
helix

I{rarena4se 4.4.,
nperroAaBaTeJrb

7

ZoHoe
Marcuu
Baneprervu

Ynyrrueune
eQQerruuHocru
opfaHu3arlur,r 3a cqeT
rrpr{MeHeHLUr
MeTOAOJrOrr4r4
<Lean*60>

Improving the efficiency
of the organization
through the using the
methodology <Lean+60)

Onyxon A.8.,
IIpe[oAaBaTeJrb
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8

KraeqeH
EreHa
IOprenna

Ponr opranon
rocyAapcrBensoft BJIaoTLI
(naecruoro
caMoylpaBnenra) n
rroAAepxKe MilJrofo
lpeA[pr4Hr{uarenrcrna (na
rrpr{Mepe KoHKperHoro
cy6rexra P(D u
MyHr{rII,IrranbHoro
o6pasosaHra.fl)

The role of public
authorities (local
government) in support
of small business (for
exampl"e, the specific
subject of the Russian
Federation and
municipal

llasroscras C.B.,
K.r4.H., AOIIeHT

9

Kosroea
Eneua
AH4peenna

Paspa6orr<a KoMIrJIeKca
opraHn3arllroHHbrx
Meporrpnrrufirl.o
fIOBbIIIIEHIIIO

e(p(per<runuocru
uapr<eruuronofi
AerreJrbHocTl4 KOMTIaHI{I4

Develop a set of
institutional
arrangements to enhance
the effectiveness of
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