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I'pynna 13 M1

No ®.1.0 - Tema na anrmmiickom | PykoBoauTenn
n/n CTyJAeHTa Tema xypconoli paGorst SI3bIKE KYPCOBOii padoThbI
Axudrnen Onpenenenue mapkepos Determination of Abpocumona E.B.,
AHTOH «KaTacTpo(br) IpH «disaster» markers at K.T.H., TOIICHT
1 | Ans6eproBuy PEUHKMHUPUHTE OH3HEC- reengineering of business
IIPOLIECCOB (HA OCHOBE process (based on the
HHCTPYMEHTOB TCOPHH theory of disasters)
KaracTtpod)
brutnna OcobennocTn Particular Ilepdunpesa E..,
Haramss IIPOSABJICHHS MEXaHU3MOB | manifestations of K.IIeJI.H, JOLEHT
2 AHppeeBHa IICHXOJIOTUYECKOM psychological defense
3aIUTH ¥ mechanisms of
IIEJarOTMYECKUX teaching staff
pabOTHMKOB
Jxabazsau BryTtpennue Internal Casunosa C.IO.,
3 ANexkcanJpuHa | KOMMYHHKAIIAH KaK fsommunications as an | K.IIeII.H., TOI[EHT
AptypoBHa UHCTPYMEHT yIpaBlieHus | instrument of
IIEPCOHATIOM personnel management
Jmurpuena «Busyanuzanus» Kax «Visualiation» as an I'paueB A.H., cT.
AHTOHMHA HHCTPYMEHT ITOMCKA U instrument of searching | mpemoxasarens
4 | AnekcaHIPOBHA | COKpalICHHS IIOTEPH B and decreasing losses
IIPOM3BOJACTBEHHOM in production system
CHCTEME KOMIIaHMH. of the company
Hy6oB Tanun Passurne xoproparusuoii | Development of Cusosa I.JI.,
5 JMutpuesmny COLIMAJIPHOM TIOJIMTUKM Ha | corporate soc.ial policy | n.c.H., mpodeccop
npeanpuatusix Poccun at the enterprises of
Russia
EBmiosa lapest | YakoBka Kak dieMeHT Packaging as an Maxkaposa E.A.,
6 AnexceeBHa MapKETUHTOBOT'O element of the K.C.H, JOILICHT
KOMIIJIEKCAa KOMITAaHUH marketing complex of
the company
HMBanos Erop Otuka ynpasnenuyeckoro | Ethics of management | Cmensiosa C.B.,
CepreeBuu OOILIECHNUS COBPEMEHHBIX communication of K.C.H., CT.
POCCHMCKUX modern Russian MIPEeIoaBaTeh
7 pykoBojuTeneii u ee managers and its
BJIIUSHUS HA CTHIIM U influence on styles and
TEXHUKH BEICHUS techniques of
IIEPETOBOPOB negotiation
g Kosnopa Mo60unr Kak Gpopma Mobbing as a form of | McaeBa O.M.,
Kcenus IICUXOJIOTHYECKOTO psychological abuse in | x.mc.H., gorenT
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BsuecnaBoBHa | HACHIHA B coBpeMeHHON | a modern Russian
POCCHICKOl OpraHu3alliy | organization
Kononuna Pernonansnas Regional Cunopos /I.B.,
AnHa [IpeIpUHIMATENbCKAs entrepreneurial npernoiaBaTeib
9 | AazmpeeBHa skocucTeMa (Ha mpumepe | ecosystem (as an
Hmxeropoackoit 00:1.) example Nizhny
Novgorod region)
Kounesa IIcuxonoruueckue Psychological [Taiinaxosa H.B.,
10 Mapus aCIIeKTHI PEKJIIAMHOI0 dimension of MIPEToAaBaTeihb
CepreeBHa BO3JICHCTBUA advertisement
influence
Kyznenosa [Ipencrasienue o The manager’s opinion | Cmensunosa C.B.,
Mapus ITOHATHUAX aBTOPUTETA, of authority leadership | k.c.H., CT.
11 AJIeKCaHJpOBHA | JIUEPCTBA U BIACTH and power in modern | mpenojaaBaTelnb
PYKOBOJUTEICH B organizations
COBPEMEHHBIX
OpraHu3aIIIX
Jlemea PaszpaboTtka cTtpareruu The development Caxapos A.C.,
Exarepuna IeATeIHOCTH KoMITanuu | strategy of the MpEnoAaBaTelhb
AnexcanapoBHa | B o6iacty GppaHyaiismHra | company’s activity in
12 (Ha mpumepe the field of franchising
WHIWBHUIYAJIBHOTO (using individual
IpeIIpPUHAMATEILS entrepreneur Lesheva
Jlemesoit M.I.) M.I. as an example)
Hedenosa OcoGenHoct Features of innovative | IllyOnskosa H.I'.,
13 Oumnera yIpaBlIeHUA project management K.3.H., IOLIEHT
CepreeBHa HMHHOBAIIMOHHBIMU
IPOEKTAMHU
Huszos I'paHT KaK HHCTPYMEHT Grants as a tool to Cupotkuna H.I',,
14 Maxkcum MOAIEPIKKA support non-profit K.3.H., JIOLEHT
BnagumMupoBud | HEKOMMEPYECKHX organizations
OpraHu3alUl
[Tenmroxosa Ocob6ennoctu co3nanns | Features of supply Eroposa H.H.,
15 | MapuHa KaHaja pacmpeneieHus Ha | chain development on | cT. mpemoxaBaTelb
AJekceeBHa npoMeinIeHHoM peiake | the B2B market
[ImaToHoB Paspabotka cTparernu Development strategy | PoxaecTBeHCKHiA
16 | Anexcannp yIIpaBICHUA of enterprise BI. kTH,
JMuTtpueBuy IPEIIPUITHEM management JIOLEHT
Pyuxosa [lapus | Crieruduka CUCTEMEI The specify of the CaxapoB A.C,,
CepreesHa MOTHBALUK COTPYIHUKOB | motivation of IIPEIoIaBaTehb
17 B 3apyO€eXKHBIX employees’ system in
KoMIIaHusx, paboraromux | foreign companies
Ha Teppuropuu Poccun operating in Russia
XpaMoB Oco6eHHOCTH Features of the Eroposa H.H.,
18 Kupun KOMMYHHKAIIMOHHOM company CT. TIpenoaBaTeilb
Cepreesuu [OJWTHKYA KOMIIaHu# Ha | communication policy :
IPOMBIIIICHHOM phIHKE | on the B2B market
YyryHoBa MotuBalys nepcoHaina Staff motivation as a Boitnoxosa E.E.,
19 | Anuna KaK CpEICTBO pa3BUTHUAL tool of enterprise K.IIC.H., TOLIEHT
BnagumupoBHa | IpOU3BOACTBEHHOrO production potential
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noTeHIMana npeanpustus | development
[IImeneBa IIpo6nems! npumenerns | The problems of Yepusasckasa O.C.,
Anena pa3InyHBIX GOpM U applying different K.C.H., CT.
EBrenreBua METO/IOB Pa3BHUTHUS forms and methods of | mpemoxasarens
20 COTPYIHHUKOB B cpefHux | employees
poccuiickux komnanusx | development in
middle- sized Russian
companies
I'pynna 13 M2
Ne " "
w/ | ®HA.O crypenta Tema KypcoBoii Tema Ha anrnuiickom PyKOB(iI(I/ITeJIb
- padoThI SI3bIKe KYPCOBOii padoThbI
AGpamoBa AuHa | Tom MeHeIKepEI B Top managers of Ca¢ponosa K.O.,
AJleKkcaH/IpOBHA | 3apyOEKHEIX U Russian and foreign CT. IIPEI0IaBaTENb
1 poccuiickux companies: gender
KOMIaHUAX: TeHAepHbId | dimension
aCIeKT
Angesa Kcennsa Hccnenosanue meronos | The research of Abpocumona E.b.,
I'puropreBHa ONTHMM3ALAN methods of K.T.H., IOIICHT
) TPAaHCIIOPTHHIX [IOTOKOB optimigation of traffic
for various ways of
JUISL pa3IMYHBIX BUJIOB
transport
TpaHCIopTa
I'omoBuaHckas Hogsrle HanpaBieHus New trends in Iuruna 5.,
3 | Exarepuna Pa3BUTHA MapKETHHTA marketing development | npenogasarens
IOpreBna
JoBrans Anecs JInH-MEeHEeIKMEHT B Lean-management in Kyzun JI.A.,
4 | IOpreBHa JIOTUCTHUKE warehousing K.T.H., JJOLEHT
CKJIaIUPOBAHUS
Hopodeera JInH-MEeHEeDKMEHT B Lean-management in Kysun JI.A.,
5 | Banepus CTPOUTEIIBCTBE construction K.T.H., JIOLEHT
CepreeBHa
Ecuna Exatepuna | ['ocymapcrso u Supporting of orphans | 3onosa H.C.,
6 | AnexcannpoBHa | oOIiecTBO B momuepkke | by government and K.H.H., JIOIIEHT
JIETEH-CUPOT society
3BepeB AHanu3 Analysis of non- IIpunoposa E.A.,
Anexcanap HEMaTepUaAILHOM financial motivation on | nmpemnoaaBareb
7 BagumoBuy MoTuBanuy Ha mpumepe | the example of the
COTPYJIHHUKOB OTEIa sales staff of Mega Oil
nponax OO0 «Mera company
Oty
30TOBa ITocTpoeHue cucTeMsl Construction control CmensnoBa C.B.,
8 | Anacracus KOHTpPOJISI B system in organization | K.C.H., CT.
AJlekcaHIpOBHA | OpraHU3aln IIpEnoIaBaTesb
Kanesa Josepue B Confidence in Cuzosa 1.JI.,
9 | AHacracus KOpPIIOpaTUBHOM corporate governance | 1.c.H, mpodeccop
JlMuTprieBHa yIpaBICHUN
10 | Kosnosa Jlapes OKOHOMUYECKHI Economic mechanism | 3onosa H.C.,




IOpreBna

MEXaHU3M
MPUPOIOUCIIONIB30BAHHUS
. IInara 3a HeratusHOE
BO3€HCTBHE HA

OKPYKAIOLIYIO Cpery

of wing nature. The
pay to negative impact
on the environment

JIOLIEHT, K.1.H.,

11

Konecosa Enena
CepreeBna

PaspaboTka cucremer
MOTHBAIINH B

Development of the
system of motivation in

Kuprommn C.A.,
K.3.H., JOLEHT

OepexInBoOM lean production
IIPOU3BOCTBE
Kopsaxun Hukura | OcoGennocty u IIyTH Features and ways of | 3onoBa H.C,,
AnexceeBrnu COBEPLICHCTBOBAHUS improving the K.M.H., TOIEHT
12 YHUpaBJI€HHsA CUCTEMOM | management of the
COIIHAJIBHOM 3aI[UTHI system of social
HaceJIeHUS protection of the
population
Kpunungsina bepexnmsoe Lean production: I'paueB A.H., cr.
13 Exarepuna IIPOMU3BOJICTBO: OIBIT experience of IpenojaBaresb
AJexceeBHa IIPUMEHCHHS B application in the
poceniickux komnanuax | Russian companies
Kysnerosa Ynpasnenue The management of Kapnysauna M.A.,
14 EBrenus MOTHBaLKeH B KOMaH/Ie motivation in CT. IIpENoIaBaTellb
Huxonaesna UHHOBALIMOHHOI'O Innovative project team
IIpOEKTa
Hemuposa CoBpemennsie Metons | Modern methods of Ilpunoposa EA.,
15 | Exatepuna OLICHKH IIpU Ioa60ope assessment in IpenojaBaTessb
Cepreesna IIEpcoHaIa recruitment
IMTatua Aprem Wureprer-mapkeTHHr: Internet- marketing: HTuruna 5.,
16 | Cepreesuu HOBEI€ aKICHTHI IS new opportunities for | mpenonasarens
poccuiickux komnanuit | Russian companies
ITonoBa Kapuna | Poss dmonnonansHoro | The role of emotional | Mcaesa O.M.,,
17 Cepreesna HMHTEJUIEKTA B intelligence in the K.IIC.H., IOLIEHT
JEATEIIBHOCTH activity of manager
MEHeKepa
IopxyHosa IloBenenueckas Behavioral strategy of Cadponosa K.O.,
Japbs CTpaTerus Jujepa B leader in the period of | cr. IpernojaBaTellb
18 | Unbunnuna Iepuox organizational changes
OpraHu3alnOHHEIX
U3MEHEHUM
Pomanosa MoG6unr kax Gpopma Mobbing as a form of | Hcaepa O.M.,
Mapuna IICUXOJIOTHYECKOTO psychological abuse in | x.1c.H., monent
19 | Buktoposna HacuIus B COBpeMeHHOH | a modern Russian
poccuiickoii organization
OpraHM3aluy
CutHukOB OcobennocTtu Features of Kapnynuna ML.A.,
20 JmMutpmii YIpaBIICHUL management of the CT. IIPEIO/IaBaTEIb
Annpeesuy OpraHu3aluei B Iepuo] | organization in the

IIPOBEACHUS U3SMEHECHU A

period of change
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Ckypuxwuna Konnemmsa xommiekca | The concept of the Eropora H.H., cr.
AHacTacus MapKeTHHTa marketing mix [IpEnoiaBaTellb
21 BanepreBna
CMmupHoBa PykoBojcTBO M Management and Cwmensnora C.B.,
22 | Happs JIUIEPCTBO B leadership in K.C.H., CT.
IOpreBHa OpraHu3aluu organization IIPENoAaBaTesb
Cyxunun HanmonansHas National safety and Cy66otun C.B.,
Jvurtpuit 0e30macHOCTh U public administration K.H.H., JOLEHT
EBrenneBna roCyapCTBEHHOE in modern conditions:
yIpaBJICHUE B problems of
23 COBPEMEHHBIX understanding,
YCIIOBUSAX: IPOOIIEMBI definition and
IIOHUMAaHUs, provision
OIlpe/IeICHHS U
obecnieyeHus
IITnnoBaoBa VYrpasnenue The management of Yepnsrckas O.C.,
24 Haranes KOMMYHUKAallMOHHBIMKM | communication process | K.C.H., CT.
ArnexceeBHa IIpolleccaMu B in project management | npenomaBaTeins
IIPOEKTHOM
MEHEKMEHTE
IOpreBa Mapust | Ananus mponecca Process analysis of CenenpHuKOBA
AHTOHOBHA BHEJIpEHUS KOHLENIMY | conception “Lean UM, x.1.H.,
o «OepexuBoe Production” JOLEHT
IIPOU3BOJICTBO» B implementation in
poccuiickux KoMmanuax | Russian companies
I'pynna 13 M3
Ne ®.N.0 Tema KypcoBoii Tema Ha anrIHiicKOM PykoBoauTenn
n/n CTYAEHTa paboThl SI3bIKE KypcoBoii paboThbI
AHppeeBa Kwurait u Poccus: China and Russia: apexoB A.C.,
1 | EBrenus WHTErpanus, aTbsIHCH, integration, alliances, K.T.H., Ipodeccop
Cepreesna maddy3us diffusion
Adomkuna Uccnenopanue The study of using the lymxua M.A.,
Haranps IIPaKTUKU concept of guerilla 1.3.H., Ipodeccop
5 AnexceeBHa UCIIOJIb30BaHUS marketing in Russia
KOHIICTIITAN
IIapTU3aHCKOTO
MapKeTuHra B Poccun
bapunos CpaBuutensueiit ananus | Comparative analysis of | Hasapos M.T".,
Jmutpuii ITOJXOJIOB K CO3JaHuIo U | approaches to the K.3.H., IOIEHT
3 BanepreBuu Pa3BUTHIO creation and development
npeanpuHuMaTensckoi | of regional
3KOCHCTEMBI pErHoHa entrepreneurial
ecosystem
bonsmem Hccnenosanue monozerx | The study of young Epmakosa E.A.,
4 | CBetnana OBICTPOPACTYLIHX growing companies K.3.H, JIOIICHT

Ann0epToBHA

KoMnanuii (""razeneii") B

("gazelles") in Russia




Poccun ,
BonkoB Aprem | IIpo6Giemsr Problems in formation of | Byrpromosa H.H.,
AJtexcaHapoBuY | GOPMHUPOBAHHUA entrepreneurial culture K.3.H., TOLEHT
| IpEAIPUHUMATENBCKOR | within the company
KyJbTYpPHI B
OpraHM3aIHN
Bopo6eii CotpynHuyecTBo The cooperation between | Llapskos A.C.,
6 | AHacracus Poccunm u Kuras: Buepa, | Russia and China: from K.T.H., ipodeccop
OueroBna CETOMHs, 3aBTpa yesterday till tomorrow
I'ananoBa KoHuenmmm «HoBOro The concept of a “new Cy66otun C.B.,
Amnacracus roCyIapCTBEHHOT'O public administration”: K.M.H., JOLEHT
7 | AunpeeBHa YIIPAaBICHUY: UICH, ideas, principles and
IIPUHLIAIIEL, TPAKTHUKA practice implementation
peanusanun
lanamuna Ocobennoctu Features of financial Hcaesa O.M.,
Exarepuna MaTepUaNIbHON motivation of employees | k.Ic.H., ZoreHT
3 EBrenreBHa MOTHBAIIN in commercial companies
COTPYJHHKOB
KOMMEPYECKUX
OopraHu3anui
I'opun JImutpuii | Poms u Mecto The role and place of IMuruna S1.1.,
AJIEKCaHIPOBUY | MADKETUHIA B marketing in IIpenoaaBaTellb
9 YIIpaBICHUMN management of Russian
pOCCHICKUMHU enterprises
IPEIPUITHIMU
3oToBa OMOIMOHANBHEIH Emotional intelligence as | Bacunsesa E.H.,
Exarepuna VHTEJIEKT KaK a tool to control the K.IIC.H., IOIICHT
10 | ImMutpueBna HHCTPYMEHT emotions of the
yIpaBjieHus sMonusaMu | employees
COTPYTHUKOB
3y6oBa Banepus | Biusane umumka The influence of leader’s | Cadponosa K.O.,
AJIEKCaHIIPOBHA | PYKOBOIUTEIS image on surroundings’ | cT. mpemogaBaTes
11 OpraHM3aIiy Ha perception
BOCIIPUATUE BHEIIHUAM
OKpY>KEHHEM
HNmmypanosa Cpasuurensneii oneir | Comparative analysis of Maxkaposa E.A.,
12 Enena MHUPOBOTO U the global and Russian K.C.H, JIOIICHT
Muxaiinosua poccuiickoro experience of
KOHCIOMEpHU3Ma. consumerism
Kozuna Anna [Tyt ¥ MeXaHU3MEI Ways and mechanisms to | Cuporkura H.I'.,
AJIEKCaHIPOBHA | COBEPIIEHCTBOBAHMUS improve the system of K.3.H., JOUEHT
13 CHUCTEMEI government procurement
rOCyIapCTBEHHBIX
3aKyTIOK
Kosnosa Mpuna | Pons SMM B The role of SMM in a Becenos K.C.,
14 | Cranucinasosra | mpojBIKeHMM TOBapa Ha | product promotion on the IIPEIoIaBaTelIb
pBIHKE market
Kopo6osa Merons! npoBeaeHus Methods of market Eroposa H.I.,
15 | Mapuna MapKETUHTOBBIX research. Comparative CT. IIpENoaaBaTeib
CepreeBna HCCIIEIOBAHUM, analysis
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CpaBHUTEIBHEIN aHAIN3

Ky3smun Cucrema ynpapieHus The system of personnel | Poxnecrsenckuii
Huxwura IIEPCOHAIOM B management in Russian | B.I',, k.1.1.,
16 CepreeBuu poccnﬁcxof/‘i‘ KOMIIAHUH - compe}nies- retailer JOLICHT
pureinepe “XS5 retail shopping network “
Group” ToproBoii cetn | Pyterochka” * X5 retail
IIarepouka Group”
Kynun Annpeit | Opranusanus u Organization and external | Cajpponosa K.O.,
AJIeKCaHIPOBUY | BHEINHSSA Cpea: environment: tools and CT. IIpENoaBaTellb
17 HHCTPYMEHTEI, MeToAbl | methods of research and
HCCIIEIOBAaHUS U impact
BO3JICHCTBUS
ITemnx Oxcana Ynydmenue The optimization of I'paueB A.H., cT.
18 ITaBnoBHa opranusanuu pabouero | workplace’s organization | mpemomaBaTens
IIPOCTPAHCTBa Ha OcHOBE | by the method 58
MeToza 5S
IIpuBanosa ITeHoOOpazoBanue B Pricing in marketing Ivuruna A.U.,
19 | Anexcannpa MapKETUHTE IIPETI01aBATEIb
IOpreBHa
JIanireB Mrops Ympasnenue smoruamu | Managing emotions of BacunseBa E.H.,
Cepreesuu COTPYJHUKOB B employees in the process | K.IIC.H., JOLIEHT .
20 IIPOLIECCE MOBBIIICHUS of increasing their
ux resistance to stress
CTPECCOYCTONUNBOCTH
CanpikoB ['eniepHBIC aCIIEKTEHI Gender dimension of the | Illaiinakosa H.B.,
Maxkcum OTPeOUTENHCKOrO consumer behavior: [IPEIO1aBaATEIb
21 | AmurpueBny IIOBEICHMUS: women’s consumption of
oTpeOIeHNE KEHCKUX | goods
TOBapoOB
CrapomBopckas | PedhopmupoBanue Reform of the public Cuporkuna H.I'.,
Japes CHCTEMEI procurement system in K.3.H., JOL[EHT
22 | BnaguMupoBHa | rOCYIapCTBEHHEBIX Russian Federation
3aKynok B Poccuiickoit
Oeneparun
Tuxomonosa PykoBogurenu CEOs of innovative byrpromosa H.H.,
23 Amnacracus MHHOBAITHOHHEIX companies as a subject of | x.3.H., JoueHT
AJIEKCaHAPOBHA | KOMITaHHM KaX OOBEKT research
HCCJICIOBAHUS
I'pynna 13 M4
No ®.N.0 & Tema Ha aHIIHICKOM PyKOBOHHTSHb
Tema kypcoBoii paGoThI KypcoBOM
/i CTyJleHTa SI3bIKe
padoThI
Wnbuna Ananmu3 opm 1 meTozoB | Analysis of the forms | I{urenanze JI.J1.,
EBrenus oOyueHus and methods of IIPENOAABATEIb
1 MuxaiinoBHa TEXHOJIOTUYECKUX technology
IIpeIIIpUHAMATEINEH Ha entrepreneurs training
0a3e YHUBEPCHUTETOB at universities




Kucnunpiaa Crpykrypa Structure of material ITpunopona E.A.,
2 | Exarepuna MaTepuaIbHOI motivation IIpENojaBaTeib
AHJpeeBHa MOTHUBALIHA
Kynpsmosa OOGyuenue u pa3BUTHE Training and [leppunsera E.1.,
3 Exkarepuna nepcoHasa B cgepe yciIyr developmc?nt of K.[IeJl.H, TOLEHT
AnexcanapoBHa personnel in the service
sector
JlatbimeBa Amnanus noructudeckoi | Analysis of the Abpocumona E.b.
P Kpuctuna MHQPaACTPYKTYpPHI logistics infrastructure | K.T.H., HOomEHT
JmutpuesHa Hwmxeropoackoii o6nactu | of the Nizhny
Novgorod region
5 Mautenko Unest | MapkeTuHroBas cpenia Marketing environment | 3axapos B.41.,
CepreeBuu pEeAIPUSATHS of the enterprise 11.3.H., mpodeccop
Marosa Onsra | O630p crpareruit Overview strategies of | Cumopos /I.B.,
6 CepreesHa KOMMepIUaIN3aiu commercialization of | mpemoxaBarens
WHTEJUIEKTYaJIbHOM intellectual property
c0oOCTBEHHOCTH
Huxonnues Cpasaurenbsusiii ananu3 | Comparative analysis | [TaBnosckas C.B.,
Cepreit 60pr05I ¢ koppynuumeil B | of the fight against K.U.H, JOLEHT
7 AHJpeeBnY 3KoHOMUKe PO u corruption in the
3apyOeKHBIX cTpaHax economy of the
Russian Federation and
‘ foreign countries
ITankpartoBa OCHOBHBIE IPUHITUIIHI Main principles of Caxapos A.C.,
Codps MEXKYJIBTYPHBIX intercultural IIPETIOAaBATEID
Kupunnosna KOMMYHUKAaIIAA B communications in
8 OusHece npu business in cooperation
COTPYIHHYECTBE C with companies from
koMnanusamu Esponsl 1 | Europe and North
CeBepHoil Amepuku America
Capkucsan Opranusanys CUCTEMBI Organization of the PoxxnecTBeHckuid
9 | Cokpar yIpaBICHUSI enterprise management | B.I'., k.T.H.,
AJIEKCaHIPOBUY | IPEIIPUIATHEM system JOLIEHT
Cepsxopa I'ennepHbIE aCTIEKTHI Gender dimension of | Ilaiinakora H.B.,
10 | Upuna HOTPeOUTENHCKOTO the consumer behavior | npemnojgaBarensb
EBrenrneBHa MIOBEJICHUSA
CmupHOBa MapxketuHronas Marketing information | Eroposa H.U.,
11 | Anena MH(}OpMAaIMOHHAS system of organization | CT. pernoaBaTelb
HropeBna CHiCTeMa OpraHu3aIiy
CMmupHOB Ocobennoctu motuBanu | Features of motivation | Boitnoxosa E.E.,
12 Janmmn B pa3INYHBIX chepax in different spheres of | k.mic.H, JOlEHT
BnagumupoBrd | mpogeccruoHanbHOM professional activities
JIESITEIEHOCTH
Coc¢onona PaspaGorka The development of Mymkua M.A.,
Exarepuna MapKETHHTOBOU marketing strategy for | m.3.H., mpogeccop
13 | HukonaeBHa cTpaterud kommanuu A | the company LLC
OOO HIIO «Mekhinstrument»
«MexXUHCTPYMEHT»
14 Crapony6oBa YnpasieHue Invest project business- | Kpusna C.B.,
Exarepuna KPU3HCHOCTHIO OU3HEC- plan: risk management | x.3.H., JOIIEHT
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Brajumuposra | mmana mHBecTHIMOHHOrO
IIPOEKTa
Crynummna Hccnenosaunue npakrtuxu | Research of the using | Hlymxkus M.A.,
Mapus HCITOJIb30BAHIS practice of the A.3.H., mpodeccop
15 AJlekcaHapoBHa KoHrenuu Lovemarks g | LOvemarks concept in
Russia
Poccun
Tepubynona Omnpenenenue mapkepoB | Determination of Abpocumosa E.B.
Kcenus «KaTacTpodsI» mpu «disaster» markers at K.T.H., JOIICHT
16 Hropesna PEUHXXMHUPHUHTE OU3HEC- re-engineering of
IIPOIIECCOB (Ha OCHOBE business process (based
HUHCTPYMEHTOB TEOPHUHU on the theory of
KaracTpod). disasters)
Tokapesa Teopuu sxusHeHHEIX Theories of corporate | Cmenbrosa C.B.
Anena TUKJIOB KaK MHCTpyMeHT | life cycles as a E.C.H., OT.
17 | EBrenreBna YIIpaBJIeHUS management tool in MIpeIogaBareins
COBPEMEHHO modern organizations
opraHusanueii
Tpodumona Ynpasnenue Conflict management | Capumopa C.IO.
18 | Vabsana KOH(JIUKTaMH B in the organization K.IIE/I.H, TOLEHT
Ounerosna OpraHM3anuu
Y oBenko Konnexrusnas u Individual and Cusosa 1.JI.
19 Anena WHIWBUYyaJIbHAS collective A.C.H, mpodeccop
' AJIeKCaH/IPOBHA | OTBETCTBEHHOCTE B responsibility in
OpraHu3anuu organization
XHEIYKOB Hosrie monenn New models of venture Epmaxora E.A.,
Anekcaup BCHYYPHOI'O financing: features of K.3.H, JOLIEHT
20 Onerosuy (buHaHCHpOBaHUS: crow finding in Russia
0co0eHHOCTH and in the world
Kpayndanaunra B Poccun
U MHpe
Xopesa Enena | Cucrema npodunaxtuku | The system of Boiinokosa E.E.,
AJIeKCaHIPOBHA | IPOhECCHOHANEHOTO prevention of K.IIC.H, JOLIEHT
21 CTpecca B COBpeMEHHOM | occupational stress in
OpraHU3aNNN the modern
organization
ITaprkoBa BupycHerit mapkerrar B | Viral marketing in the | Becenos K.C.,
22 | Haranes npoaswxenun IT- IT- product promotion IIPETIo1aBaTeIb
AJICKCaH/IPOBHA | IPORYKTa
IlesaxoB Miea | Mcons3oBanue Using of simulated Kupromuu C.A.,
Hropesuy HMHUTAlHOHHOTO modeling for system K.3.H., IOLIEHT
23 MOJEITUPOBAHUA IS development of lean
Pa3paboTKU CHCTEMEI management
OepexIMBOro
IIPOU3BOCTBA
HIn6anosa Bupryansusre Virtual communication | Casurosa G,
24 | Napesa KOMMYHUKAIIUH B in the organization K.IIEJ1.H, TOI[CHT
Padantosna OpraHu3aInuu
sInBapesa Tpenunr xax Coaching as an Bacuisesa E.H.,
25 | Jlugusa 3(beKTHBHELA MeTo effective method of K.IIC.H., TOTIEHT
00yYeHHSs ¥ pa3sBUTHS training and

AnexceeBna
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IepcoHaIa

development of the
staff

I'pynna 13 M5

Ne ®.J.O cryaenta TeMa KypcOBOMH ’l:ema Ha PyKOB(lIlI/ITeJIb
n/n padoThI AHTJIHICKOM SI3bIKE | KypcoBoii paGoThl
Anemmna Jlapsst | Onrumusanus cucteMsl | Optimization of sales ®usakcens P.O.,
1 BsiuecnaBoBHa poJax B chepe system in the K.3.H., JOLEHT
peanmmsanuy o0nayHEX | implementation of
cepBucoB Juis OusHeca | cloud software
AHTOHOBA Pedopmsr Public administration | Cy66orun C.B.,
5 Kcenns roCyIapCTBEHHOTO reform§ in foreign K.W.H., JOLIEHT
BiaguMupoBHA | yIpaBICHUS B countries
3apy0eKHBIX CTpaHax
babymikua CHvHIAIAPOBaHHBIN Syndicated capital for | Bynecko JI.I",
Muxaun KarmuTaln Uit npoekToB | early stage projects. MpenoaaBaTeib
3 | AnexcaHnpoBud | paHHel cramud. AHamu3 | Analyzing of
MHPOBOI'O OIIBITA international
experience
bepesuna I'ocynapcTBenHoe State emergency 3onoBa H.C,,
4 EBrenus yIpaBJICHUE B management K.W.H, JOLICHT
JmutpueBHa Ype3BBIYANHBIX
CUTyaIIX
bonrynosa Poib KOpIIOPATUBHOMI The role of corporate | Ilpunoposa E.A.,
5 | AHacracus KYJIBTYpbl B pa3BUTHHI culture in the IperoaBaTeb
AJekceeBHa nepcoHajla development of staff
Baitu6epr Japes | Kanposoe oGecieuenne | Staffing of municipal | 3onoBa H.C,,
6 | AnekcaHApoBHA | MYHHIHIIAIBHOTO management K.M.H, JIOIICHT
yIpaBiIeHUs
Bonxosa Enena | @opmupoBanue The corporate culture | Caxapos A.C.,
BrnanumupoBHa KOpPIOpPaTUBHOM forming in the MpenoaaBaTeib
KyJIBTYpHl Ha IpuMepe | companies with
7 HeOOIBIINX hundred or less
TIpe AIpUATHI employees
YHCIIEHHOCTHIO 110 CTa
YEJIOBEK
['ubanynnnaa Cospemennsie Mo | Modern management Cadponona K.O.,
g Kapuna yrpasnenus B 6usHece u | models in business CT. IIPENoJaBaTellb
EBrenseBHa UX IPUMEHEHHUE B and its application in
poccuiickux ycnoBusx | Russian conditions
Jlopomesa KoHGpIMKTE B Conflicts in virtual Casunosa C.IO.,
9 | dapes UropesHa | BUPTyaJIbHOM interaction K.IIeJ.H, JOLEHT
B3aUMOJIEHCTBUH
KaprimoB Mecro u pois Kaiijsen | Place and role of I'paues A.H., cT.
10 Bnapucnas B IIPOU3BOJICTBEHHOM Kaizen in the MpenoaBaTehb
CepreeBuu cHCTEME KOMIIaHUHU production structure of
the enterprise
1 JIpicyxun VBaH Ocobennocta The features of EpmakoBa E.A.,

Cepreesuy

yIpaBJICHUSL

management

K.9.H, IOIICHT
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MHHOBALIMOHHBIMH innovative project
IIPOEKTaMu
Mapcagun Jlenuc | Biusaaue Influence of Hazapos M.T".,
IOpreBuy MHHOBAITMOHHOM innovation policy of K.3.H., IOIIEHT
12 NOJMTUKY Ha pa3suthe | the innovation system
MHHOBAITMOHHOM in a region
CHCTEMEI perroHa
MupxycaHnoBa OCHOBHBIE IPUHITUIIBI Basic principles of CaxapoB A.C.,
Jlonura MEXKYJIBTYPHOM intercultural IIPETNI01aBaTEeNb
Mup3aaxMaioBHA | KOMMYHUKALIAU B communication in
13 OusHece mpu cooperation between
COTpYIHUYECTBE Russian and Asian
poccuiickux u companies in business
a3MaTCKUX KOMIIAHUMI
OO0yxoBa Br160p anpTepHATHB Selection of Kupromun C.A.,
Haranes JIEJIOBOrO alternatives for K.3.H., JOIIEHT
HuxonaeBna COTPYIHHYECTBA C business cooperation
14 IIOCTABIIMKAMH B with suppliers during
YCIIOBUAX pealn3aliu the implementation of
OepexXITUBOTO lean manufacturing
v IIPOM3BOJICTBA.
OtmaxoB TexHuueckas Technical preparation | Kuprommun C.A.,
15 Bcesonon IIOJITOTOBKA of lean management K.3.H., IOIICHT
MuxaitnoBuu OepexIIBOTO
IIPOU3BOJICTBA.
ITepmunoBa Jusepcuduxanuonnsiil | Diversity Cusosa N.JL.,
HOmus MEHEPKMEHT: management: I.C.H, mpodeccop
AnnipeeBHa 3QPEKTUBHOCTD €T0 efficiency of its use in
16 IIPUMEHEHUS B Russian and foreign
POCCHICKUX U companies
3apyOeKHBIX
KOMIaHHUIX
Cémkun JInH-MeHEe HKMEHT U Lean-management and | A6pocumosa E.B.,
17 JAmutpuii HPOEKTHBIN MTOAXO/I; project- based K.T.H., JOLEHT
AnexceeBuy €CTb JIU CBA3h? approach, is there a
connection?
Crenannena I'mo6ansnoe Memmutenue | Global mindset in the | Borarkuma M.C.,
18 Anna B KOHTEKCTE paboThl context of small IIpEIoIaBaTeshb
AJIeKCaHIpOBHA | TIPEIIPHUATHI MaJIOro business enterprises
OousHeca ‘
TankoBa JIMH-TEXHOJIOTHH B Lin-technology in Abpocumona E.b.,
19 | Anacracus JorucTuke: npobaemsl | logistics: challenges of | x.T.H., JOIIEeHT
AJleKCaHIpOBHA | BHEApEHU implementation
YTkuna MapkeTusr u Marketing and IMwuruna S.1.,
20 Amnacracus IpeAIpPUHUMATENLCTBO: | entrepreneurship: IIPEI01aBaTeb
ITaBnoBHA poccuiickuii u cross-cultural analyze
3apyOeKHBI OIBIT
1 ®enopos Urops | Koprioparusuas siura- Cor:porate elite- Cusosa I1.JL,
OuteroBuy PErHOHANIBHEIH Cpe3 regional aspects J.C.H. ipocdeccop
22 | denmoroBa Yupasnenue kapbepoii | Career management of | Boiinokosa E.E.,
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Haranes COTPYIHHKOB B employees in modern | K.Ic.H, ZOLEHT
IOpreBHa COBPEMEHHEIX organizations
OpraHU3alUAX
Iumkuaa Pexnama u ee pois B Advertising and its Becemnos K.C.,
23 | Exarepuna IIPOJBYDKEHUH TOBapa role in promoting of a | mpenogasarens
Baneprerna product
IOpuna HccnenoBanme Research of using HTymkun MLA.,
Kpucrtuna MPaKTUKH touch marketing by J.9.H., Ipodeccop
24 Hropesna HCIIOIb30BaHUA Russian companies
CEHCOPHOI0 MapKEeTHHTa
poccuiickumMu
KOMIaHUSIMHU

W.o0. nexaHa ¢akysbpTeTa MEHEDKMEHTa

A.A. Bappomomees
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I'pynna 12 M1

No Tema na PykoBoguTenn
i ®.1.0 crynenta | Tema KypcoBoii paGoThI AHIJINICKOM KYpCOBOM
SI3bIKe padoThI
Annpeesa Muoroo6pasue momxonoB k | The diversify of ¥YBapuna 10.A.,
Amnacracusg paspaboTke OuzHec - Mozient | approaches to the IpPEIoaaBaTelb
1 Cepreesra KOMITaHHH development of the
company business
model
ApramoHOBa Juarnoctuka Diagnostics of the Bborarkuna M.C.,
Munsapa OpraHM3alMOHHON KyJIBTYpHI | organizational culture IIPEOIaBaTEND
o | Anexcannpoua | B cdepe on-line GusHecaHa | in terms of on-line
IIPUMEpE IPEIIPUATHS T business by the
Mockga example of the
Moscow enterprise
besnenexurix PazpaboTka nporpaMmer Development of a Hcaesa O.M,
Amnacracus 00y4eHHs 10 TeMe trenneng program on | g.yic.H., JOLEHT
AnjipeeBHa «KJTMEHTOOPHEHTHPOBaHHOCT | the theme of
3 b» TSI MEHEI[KEPOB «customer
pecropanoB 'K «IT1P» orientationy for the
managers of the
restaurants GK «PIR»
bykanos OcobGennoctr ynpasnerus | The features of Epmaxosa E.A.,
4 | Henuc WHHOBAIMOHHEIM POECKTOM | management K.3.H,
AmnppeeBm Ha IIpuMepe KOMITaHHH innovative project: TIpeToaBaTellb
example of company
Bacsaunna OTHoIIeHne K STHIECKUM Attitude to the ethical | Kapmynuna M.A.,
5 | Kcenus NPUHIIAIIAM B COBPEMEHHOM | principles in modern | ¢r.
AmnatosnpeBHa Ousnece business IIPEN0IaBaTelb
Boponuna Paspabotka crparerun The development of | Illymkun M.A.,
6 AHacracusg Ppa3BUTHS KOMIIAaHHH Ha guerilla strategy for 11.3.H., podeccop
BianuMupoBHa OCHOBE IIPHHIIUIIOB the world class
HapTU3aHCKOIO MapKeTHHTa | company
I'magkux CrnoHCOPCTBO Kak Sponsorship in public | Ilajinaxosa H.B.,
7 | Kcenust MHCTPYMEHT CBSI3€ii C relations IPENoNaBaTellb
AnexcannpoBHa | OOIICCTBEHHOCTEIO
I'opGynosa IIpoGnema TrnONIOrHNA The problem of ITepduibeBa
8 | IOmus KOH(IMKTOB B coBpeMeHHO# | conflict typology in a E.W. x.memn.H.,
AnekcaHipoBHa | OPTaHH3aLUHU modern organization | popent
JpsHHOBA JlesTensHOCTE OPraHoB Government and local | ITaBnosckas C.B.,
Japes roCyapCcTBEHHOM BacTy M | authorities activities K.M.H, OI[CHT
9 CepreeBHa MeCTHOro caMmoymnpasieHus B | in the field of social

cdepe conuanbHOR 3aIUTEI
Ha IIpEMepe JIHII C

protection for
disabled




OrpaHUYCHHBIMU ]
BO3MOKHOCTAMH
3armopoKIyK Ponb yHUBEPCUTETA B Role of University in | HasapoB M.L".,
Autecs pa3BUTHH pETHOHATLHON development of K.3.H., JOLEHT
10 | ImurpuenHa MHHOBAIMOHHOI CHCTeMBI Ha | regional innovative
IpuUMepe YHUBEPCUTETA I system on example of
Jlnan Linz University
3axapoBa Vcronp30BaHue The use of the Social | Becenos K.C.,
AsiHa HHCTPYMEHTOB MapKETHHTIa B media marketing tools | npemofaBarenb
11 | Uropesna COIMATBHBIX CETSX B in the product
CTpaTeruy MpOJBIDKCHHA promotion strategy
IPOIYKTa
30T0B KnneHTOOpHEHTAIHS KaK Client orientation as 3unuak E.B., CT.
12 I1aBe KOHKYPCHTHOE . an advantage in retail IpernoJaBaTeb
AJleKCeeBIY IIPEeUMYIIECTBO B PO3HAHOM
TOPTOBIIE
Hcmaninon CucreMa CBA3EH C Public relations Wpanos B.B.,
Apcen 00IIEeCTBEHHOCTRIO B system in Public npodeccop
13 | HapumanoBuy OpraHax rocyapCTBeHHOH Administration:
BJIACTHU: IPOOJIEMBI U ITyTH problems and ways of
COBEPIICHCTBOBAHUA improvement
KanenTreBa BimustHze KOPIOPaTUBHOM The influence of Tamonosa O.C.,
Banepust KyJIbTYpBI Ha COLHabHO- corporate culture on | K.3.H., JOLCHT
14 | Annpeesna reuxooruueckuit kmumar B | the socio-
OpraHu3anuu psychological climate
in an organization
Kucenesa [IpaxTrKa CIIOPTUBHOTO Practices of sport Becenos K.C.,
15 | Exarepuna MapKeTHHTa B Poccun marketing in Russia TIpEro/iaBaTelh
CepreeBHa
MapakuHa Pazpa6oTka OusHec-IIIaHa Business plan P o3k meCTBEHCKIM
16 Anna pa3BUTHS IPEIIPUATH de.velopme.nt rc?lating BI. K.T.H.,
EBrenneBHa with organization’s JIOIICHT
design
Muxkimc CHCTeMHEBIH TOAX0 K Systematic approach | HepHABCKas 0.C.,
17 | Kpuctuna aHaIM3y OpraHu3aIuu to the analysis of K.C.H, CT.
Burouns10BHA organization TIpero/iaBaTelb
MoxueBcKas Ponb The role of Epmaxosa E.A.,
Hpuna Tpe AIPUHAMATENbCKOM en.treprgneu.rial K.3.H, JOLEHT
18 | CepreesHa OpHEHTAIIY B orientation in the
MHHOBALIMOHHOM Pa3BUTHH innovative
KOMITAEIH development of
company
Moo JHIKOBA HexoMMepUIECKHiA CEKTOP The nonprofit sector | [TaBIoBCKasA CB.,
19 IO Kax OOBEKT as an object of K.JLH, JOIEHT
CepreesHa roCyaapCTBEHHOM government support
MOJUICPIKKU
[Top¢upses [IpuMeHEHHE HOBBIX Implementation of Maxaposa E.A.,
Jimurpuit MapKETHHIOBBIX new marketing tools K.C.H., JIOIICHT
20 | Dxyapmosuy WHCTPYMEHTOB MapkeTHira | on the Russian
Ha POCCHICKOM consumer market
IOTPEOUTENBCKOM PBIHKE.
XapUTOHOBA CTpeccoyCTOHIUBOCTE KaK Stress resistance as Bacunnesa E.A.,
| 21 | Anekcanmpa npodeccroHaTbHA professional K.IIC.H., IOLICHT
L BuKTOpOBHA KOMIICTEHIIAS COTPYIHUKOB | competency of J
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xommaauu OO0 «Puxop personnel of JSC
OIEKTPOHUKC «Rikor Electronicsy
IIBeTkoBa N3y4eHnue cioco0oB Researching ways of | IlepdunseBa
Exarepuna B3aUMOJICHICTBUA interaction between | E.I1.,
22 | Cepreesua TIPOJIaBIIOB- sales consultants and | g ey 1, gouent
KOHCYJIETAHTOB C clients ’
KJIMEHTaMU
Marumsapasnosa | Ilpumenerne mactpymentoB | Using of strategic Borarkuna M.C.,
DILBAHA CTpaTerH4ecKoro aHanusa B | analysis tools in the IpENoNaBaTelh
23 | Xamssenna cepe unTeprer 6m3Heca Ha | field of Internet
IIpuMepe KOMITaHUR business on the
r. Mocksa example of Moscow
companies
I'pynna 12 M2
Tema Ha
No ®.1.0 " e PykoBoautesn
Tema KypcoBoii padoThI AHTJINI CKOM U
n/n CTyJeHTa KYpCOBOii paboThI
sI3bIKE
AxuHuHa Crparerus GpopMupoBanms The strategy of l'anmonosa O.C.,
1 | Mpuna KOMaHJIbI cTapTama forming a start-up K.3.H., JIOLIEHT
AuekceeBHa team
AosH Wccnenosanue Baugaus The research of the I'amonona O.C.,
Apnuk OpraHU3alMOHHON KYJIBTYPEI influence of K.3.H., JIOIICHT
2 | AjikoBHa Ha JIEATENLHOCTD IPEANPHATHS | organization’s
culture on
company’s activity
AImxmMuHa IIprobperenne ymrensun kak | The acquisition of a | Eroposa H.H., cT.
3 Wuna ¢dopma BeIXOIa KOMIAHuM Ha | license as a form of IIPENOAaBATENh
AHnpeeBHa MEXIYHAPOIHBIA PEIHOK entering into
international market
Bapnansua BHyTpeHHIS KOHKYpEHITHS Internal competition | 3unuax E.B., cT.
4 | Tuen IIPH BEACHUHU IIEPETOBOPOB during negotiation IpENOaBaTEND
MapartoBuu
I'neboBa IIpumeneHne HOBBIX Using of new Maxkaposa E.A.,
AHacTacus MAapKETHHTOBBIX marketing tools in K.C.H., JIOIICHT
5 | Pammiberna HUHCTPYMEHTOB B CHCTEME the system of
MapKEeTHHI'OBBIX marketing
KOMMYHUKaIUH communications
I'onoBuHa Hcnone3oBanue Social media Becenos K.C.,
CaeTyiaga HHCTPYMEHTOB MAapKCTHHI'A B marketing in new IIperoaBaresib
6 JIMUTpeeBHA COIMAILHEIX CETAX B paMKax | product promotion
IPOABIXXEHUS HOBOTO
IPOJIyKTa
Jlanumosa HuTerpatuBHEIC CTpaTerHu Integrative strategies | 3unuak E.B., cT.
7 Mapus BEJICHUSI [IEPETOBOPOB of negotiation IIpEIOaBaTelb
AnexcaHapoBHa
XKyukosa CoGerruiinbii mapketuar kak | Event marketing like | IIlafimakosa H.B.,
g Hpuna HUHCTPYMEHT MapKETHHIOBBIX | a tool of marketing IPEOAaBaTENb
JIMuTpUeBHa komMmyHukanuii B HKO communications in

nonprofit
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organization
3UHOBHEBA Ponp obmienus B neoBoM The role of Casunoga C.1O.,
Osbra B3aMMOJICHCTBUH 10 communication in K.IIE/I.H..JJOLIEHT
9 | Cepreesua Co31aHMI0 00pa30BaTeIbHBIX busmes? interactions
yeiyr of crea-tmg .
educational services
Kupuenko CoBeprieHCTBOBaHUE Improving logistics | Kysun J[.A.,
10 | ABTOHMHA JIOTHCTHYECKOT'0 Ipollecca Ha | process on th§ K.T.H., TOI[CHT
CepreesHa CKJIaJie C HCIIOIb30BaHUeM JIMH | warehouse using
- TEXHOJIOTUH lean- technology
Ko63an Mertonp! ynpaBieHus Methods for Bbyrpromosa H.H.,
11 | AHacracus CTOMMOCTEIO OH3HEeca managing business K.3.H., JOIIEHT
WneuHnyHa value
Kob6o3eBa MexayHapoaHas International [Muruna S1.11.,
12 Kpuctuna MapKEeTHHIOBas AEATENFHOCTh | marketing activi.ty of | nmpenonaBatens
BasepreBHa KPYIHEHIINX POCCHUCKIX the largest Russian
OPEIIPHUSITAR enterprises
Komenesa Porns HEMaTepuanbHOR Role of intangible I"anonosa O.C.,
EKaTepI/IHa COCTAaBJIIONIEH MOTHBAIIUH B component of K.3.H., IOIIEHT
13 | ViBanoBHa CHCTEME CTHMYJIHPOBAHUS motivation in
IIEPCOHAJIA OpPraHU3aUuI stimulation of
personnel of
organization
Kyznenosa Crnenu¢uka yrnpaBieHUs B Specific of Yepuasckas O.C.,
14 | JTapea cdepe uCKyccTBa management in the K.C.H, CT.
OueroBHa sphere of art IIPENoaaBaTeilb
JIokTeB Mexanu3sm BeIXoza Mechanism for Hasapos M.I",,
Arexkcelt NpEeAIIPpUHUMATEIIECKOT'O entering K.3.H., JOIICHT
AJIEKCEeBUY IPOEKTa Ha MEXIYyHAapOAHEIA | international market
15 PBIHOK (Ha mpuMmepe KoMmanuu | of entrepreneurial
«['nmo6an Tecty) project (on example
of company «Global
Testy)
Maxkaposa Pazpabotka Ou3Hec-Moeu The business model | Byrpromosa H.H.,
16 | Mapus JUISL HOBOTO IIPOEKTA development for new | x.»3.H., 1OIEHT
CepreesHa project
[IpoBosorkas CoBpeMeHHBIE H3MEHEHUSI B Modern changes in | IIluruna SI.H.,
17 Ounera MapKETUHTE U UX peaTd3alius mar.ketl.ng E}nd their PEIoIaBaTelh
Huxonaesua B JICATCILHOCTH KOMIIaHUH realization in
companies activity
CoxkonoBa OMnupuueckoe uccienosanue | Empirical research Cupnopos J1.B.,
18 | HaTaaesa CTaIul pa3BUTHS CTAPTAIIOB of start-up IIpernoaaBaTeib
CepreesHa development stages
Craciok KopmoparusHas KyasTypa Corporate culture of | I"'amonosa O.C.,
19 AHHa OpraHU3aIuH B €€ the organization in K.3.H., JOIICHT
OJleroBHA MOTHBAIMOHHOM aCIEKTE. its motivational
aspect
Truteuxkuna BoBneyeHHOCTE CTYAEHTOB B Involvement of Casnnona C.10.,
AHHa yaeOHBIH mporecc: students in studying | x.men.H, HOoLEHT
20 | Anexcan JpOBHA | CPABHUTCIBHBIA aHAIH3 ABYX | process: comparative
HUKETOPOJCKUX BY30B analysis of two
universities
YunumeHok @DakTOphI HHTET AT Factors of Uepnssckas O.C.,

21




JIro60Bb COIMAJIbHBIX TPYIIIL B integration of social | k.c.H, cT.
CepreesHa OpraHU3allIOHHOU Cperie groups in IIperoaaBaTelb
organizational
environment
TamxkoBa OddexTrBHBIe KOMMYHUKamuu | Effective Opnunckas O.M.,
o | Hatamss B Oprasax rocyaapCTBEHHOM comunications in | Ku.H., KOUEHT
CepreesHa BiacTH B Poccun Russian state an
authorities
lymmanos Crparerus hpopmupoBanus The strategy of I'ammonosa O.C.,
23 Jaauun KOMaHJIBI cTapTramna forming a start- up K.3.H., JIOLIEHT
AnekceeBuy team
I'pynna 12 M3
No ®ILO o Tema KypcoBoii Tema Ha anrnmiickom PyxoBoanTein
171 4 A padoThI SI3bIKE KYPCOBOii paboThI
ABepkueBa WunoBanuonHLIe Innovative approaches in Opnunckas O.M., .
Japbs IIOAXOJIEI B state national politics: K.M.H., JOIICHT
CepreesHa rOCYZapCTBEHHOM experience of the
1 HallMOHAJILHOMN solution of interethnic
IIOJIUTHKH: OIBIT conflicts
pelreHus
MEXKITHHYECCKHX
KOH(JIUKTOB
Anumnosa Konrent- mapkerunr kax | Content-marketing as a AJTeKCaHIPOBCKUIA -
2 | CBernana MHCTPYMEHT tool of promotion C.B., K.3.H., IOLIEHT
ITaBnoBHa HPONBHKCHI
bepesoBckmii ®opmupoBaHUE U Organization and IapskoB A.C.,
Aptem 0COOCHHOCTH features of mechanisms K.T.H., podeccop
AunexcanpoBuy | MCXaHHU3MOB, regulating relationships
3 SR 1510)%{0)11170:4 between state and
B3aMMOOTHOIIEHHUS business in USA,
BJIaCTH U OH3HEcCa B Germany and Russia
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