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Research Methods for
Assessing Intra-
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Entrepreneurship

llurraonona C.A.,
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Crpareru.recKoe
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Approach to a
Strategic Planning

Ocunona O.C.,
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Development of a
Methodology for
Assessing the Degree
of Achievement of the
Social Goals of
Sustainable
Development of a
Commercial
Orsanization

Kpun4a C.B.,
K.3.H., AOTIeHT

4. Br.rmcona Asac'tacus
Cepreenna

flpo4nrENenue
o6pa-: onareJrbubrx ycnyr
B "IrlHcrarpaM"

Promotion of
Educational Services
in "Instagram"

Arercan4poncr
rafi C.B., K.o.H.,
AOqeHT

5 . Bracona Enasanera
AnronosHa

Anaru:6aprepon
Bbrxo.tra
rrp e,4rrpr{Hr{M aTeJrbcKlrx
rrpoeKroB n c(pepe IT na
MelrlynapogHrrfi pbruox

Analysis of Barriers to
Entry of IT Business
Projects to the
International Market

flrarraonona C.A.,
[peIIoAaBaTenb

6. Bono6yena
Kpucrrana
Braguuuponna

Anarug oco6ennocrefi
MOTIABAIII4I,I KOMIIAHI4I4 HA

pa3Hbrx STanax pa3BvtTus.

The Analysis of the
Company's
Motivational Features
at Different
Development Staees

fanonona O.C.,
K.3.H., AOIIeHT

7. fepacunaona
Exarepuna
Bragnurnponua

Llccre4onanue
TpaH3aKUr,roHHbrx
r{3Aepr{eK B
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cr{cTeMe Ha npr,rMepe
zHnonaquonuoft
KOM[AHI4I,I

Study of Transaction
Costs in the Regional
Innovation System on
the Example of an
Innovative Company

fdurena4se
[.[., r.s.u,
AorIeHT

8. foerrpnn lOprafi
KoucrarrrnHoBrlq

Lf cuonssosaHlre Mero.rloB
Teoplru vrp Ans

Using the Methods of
Game Theory to

I{rarena4:e
,{.,{., x.s.n,



rrpoBeAeHH.'{
cTpaTerrqecKofo
aHankr3a
I,IHHOBaIII4OHHOTO

npoeKTa

Conduct a Strategic
Analysis of an
lnnovative Project

/IOIIEHT

9. foreycona Anuna
I4ropenna

Cpanuurelrnufi auanr43
ne$anaHcoBbx Mep
rroAAepxKr,r
IIHHOBAUIIOHHblx

rrpoeKToB e Poccr4r4 H ga
py6exorra

Comparative Analysis
of Non-financial
Measures to Support
Innovative Projects in
Russia and Abroad

llauouoea C.A.,
IIperroAaBaTenb

10. foronruua Alraca
feHnaarenHa

Cenr,reurupoBaHr{e Ha
OCHOBE.IIAHHbIX II3
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Segmentation Based
on Data from Social
Networks
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K.3.H., AOTIeHT
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Development of the
Concept of Company
Promotion in
"Instagram"

Tpyn4ona O.C.,
ACCI4CTEHT
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Huxonaenua

Oprauu:aqrroHHarr
Kynbrypa: cnoco6u
r43MepeHr4.f, r4

NHAIHOCTI4KH

Organizational
Culture: Methods of
Measurement and
Diasnostics

Cy4ruH C.A.,
A.COrIr4OJr.H.,
upo(feccop

1 3 . Xeraee PouaH
Anerceennq

IrlurerpvpoBaHr4e
r4HcrpyMeHron digital-
MapKeTuHfa B cTpaTefr{rc
rrpoABLDKeHr.rr KoMrraHr.rr{
ua prruxe B2B

Integrating Digital
Marketing Tools into
the Company's B2B
Marketing Strategy

Tpyn4ona O.C.,
accucTeHT

14. 3rogsen IOpufi
IOprenuu

llpo.unnenrae
rcoH$mzxruocrr{ B
caMoIrpe3eHTarIuI,I B
COIIIAJIbHbIX CET'X

The Manifestation of
Conflict in the Self-
presentation in Social
Networks

Casm{oea C.IO.,
K.rreA.H., AOTIeHT

1 5 . 3a6upon l4m,s
Anerceeeu.r

I,Iccne4onaur4e npaKTr,rK
IIpLIMeHeHIIt

KOTHI{TI,IBHbIX

un$oplraqr4oHHbrx
TexHonofr4it, Atts
opraHr43arlr414
unguuugya'IlbHofo
IIpor43BoAcTBa

The Study of the
Practice of Cognitive
Information
Technology for the
Organization of
Individual Production

I{nrela4se

,{.{., r.s.n,
AOIICHT

16. I4nsuwcxas.
CeerraHa
Muxafilonna

L{n$oplraqrroHHbre
cr{cTeMbr B yrrpaBneHrrr.r

Management
Information Systems

llpraeanor ?I.B.,
IIpeIIoAaBaTenb

17. Koeanes Huxzra
AH4peennu

Mo4env ylpaBneur4{
TBOpt{ecKuMr4 npoeKTilMr4

Models of
Administrating
Creative Proiect

Oo.rnona O.C.,
K.COUpIOJI.H.,

AOIIEHT
1 8 . Kpaencxax llonzna

MarcuNlosHa
Apr-roHqenqzx
IPEAUPII'TI,I-f, KAK

KJIIOqEBAS KOMNETEHIIH{

KOMIIAHI4I,I

Art-conception as a
Key Competence of a
Company

Oczuona O.C.,
K.COIIr4OJr.H.,

.4orIeHT

19. Kysueqona Kcesus
Cepreenua

Ceseu c
o6ruecrneugocrbro KaK
rrHcTpyMeHT
MapKeTuHfoBhrx

Public Relations as an
Instrument of
Marketing
Communications

Kun H.B.,
K. I I .H . ,

cT.npeloAaBaTe
JIb
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20. Ky:ruuH
Arercau4p
An4peenrau

Pa:pa6orxa lrHrepBblo

Anfl oIIeHKr{ KITOqeBbIX
rounerenqufi
MeHeAn{epoB

Developing Interviews
to Key Competencies
of Manasers

flpunopona
E.A.,
cT.npenoAaBaTe
JIb

z l Ky:r,uuu6nalOtus
Bra4HunponHa

,{uaruocrraqecKlre
r4HCTplMeHTbI I4 IrrKaJIbI

Ant LccneAoBaHI,It

BHyrpr4opf aHLr3 aTITIOHHbI

x &enoirtenoe

Diagnostic Tools and
Scales for the Study of
Intraorgani zational
Phenomena

CyAruu C.A.,
A.COqlrOJI.H.,

upo(feccop

22. JleAuena Auasa
Bra4uuuponua

fen4epHue oco6ennocru
uorpe6ureJrbcKoro
roBe.[eHr{s

Gender Features of
Consumer Behavior

Krau H.8.,
K.rI .H.,
cT.[pe[oAaBare
JIb

L ) . Jhoruna Kceuras
Cepreenna

IrlccreAonaHl{e npaKTuK

BHeApeHLIfl rla6xux
MeroAoB ynpaBneHl{f

rrpoeKTaMpl B
poccnfi crux KoMnaHlltrx

Research the
Introduction of Agile
Practices ofProject
Management in
Russian Companies

flurr,rouosa C.A.,
nperroAaBaTenb

24. MemnuKosa
Ba-nepux
Anercceenna

Paspa6orra MeroAHKI4
OIIEHKI,I CTCIIEHI4

AOCTU}{teHI,It

3KoJrorr4qecrzx qenefi

ycrofi.runoro pa3Burlits

ronrlrepuecxoft
opraHI,I3aIIAU

Development of a
Methodology for
Assessing the Degree
of Achievement of the
Environmental Goals
of Sustainable
Development of a
Commercial
Oreanization

Kpran4a C.8.,
K.3.H., AOIIeHT

25. Muxafilosa lOnras
Cepreenna

Crparerux

SopuuponaHus cplcreMbl
MOTI4BaII[u I{

crr4MynLIpoBaH'l4fl.

KOMAHAbI

r{HHORaIITIOHHOf O

npoeKTa

Strategy of Formation
System of Motivation
and Stimulation
Innovative Project
Team

fanouona O.C.,
K.3.H., AOI{eHT

26. floMeurutcos
Bg.recras
An4peenuu

Oco6ennocru
opraHI4 salluouuoft
Kynbrypbl B
Bereol,IHaonofi xlunprre

Features of the
Organizational
Culture in the
Veterinary Clinic

llpunopoea
E.A.,
cr.rrpe[oAaBare
JIb

27. Taparanoe llaeer

[nurpnenlru

Conporunnenue
nepcoHana BHeApeHI{ro
digital-rexnonorufi e
KOMIIAHI4I,I

Resistance of staff to
the Implementation of
Digital Technologies
in the Company

Bofiror<osa
E.E.,
K.Ir.H., AOUeHT

28. TurqeHxo Krapuln
Marcurr,roerlq

AHa:rIas TpaKTLIK

rro3r4uI{OHI,IpOBaHr{t Ha

pbrHKe saropognoft

HEABI'IXO,IMOCTI4 B

Hvxnelr HosropoAe

Analysis of the
Practice of Positioning
in the Suburban Real
Estate Market in
Nizhny Novgorod

Jho6.raHcKat
E.A.,
nperroAaBaTenb

29. lllarapr,rua
Arercaugpa
Arercau4ponna

Oco6eHnocril
r,rcnoJlb3oBallus PR-
TexHoJloruft n rounallrara

Ha rrpHMepe

The Peculiarities of
the Usage of PR
Technologies in a
Company on the

Calrruuna
[.A., accracreHr



HeKOMMepqeCKLIX

opfaHrr3arlr4fi

Example ofNon
Commercial
Oreanization

30. Lflumxuua Hara,rr-f,
Aner<ceeeHa

Moranaqu{ B cr4creMe
ylpaBneHr{s
IIEJIOBEAIECKHMI,I

pecypcaMr.r

Motivation in the
System of Human
Resource
Management

fopo4nona
A.A.,
K.COIIHOJLH.,

,4OUeHT

31 [Iyrona Olrra
Anercau4ponna

IrlnnosarIEoHHbre
MeTOAbr pa3BklTr4fl
coTpyAHr{KoB

Innovative Methods of
Development of
Employees

l4caesa O.M.,
K.II.H., AOIIEHT
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Trends in the
Development of
Regional Producers of
Audiovisual
Advertisine Product

A(ppafirraonnv
E.B., loueHr

2. Eeroea Bepouuxa
34yap4onHa

Parpa6oma crparefr.ru
MapKeTLIHra KOMIIaHLILI

Development of a
Marketing Strategy
for a Company

Illyumun M.A.,
4.3 .H. '

npodeccoo
3 . Eem,4rorr.rHa fiaprx

MnxafilonHa
Ynpaerenrae raprepofi
coTpyIHuKoB B

J v -pocculrcKo14 0H3Hec-
opraHr,r3arlurr

Employee Career
Management in a
Russian Business
Company

Bofiroxoea
E.E.,
K.fI.H., AOIIeHT

4. Brrxoea Enzgasera
HHrconaesHa

tr4nrerremyanrurrfi
AHUIKI3,IIAHHbIX B

YIIPaBJIeHLII4

Data Mining in
Management

Cy4rnH C.A.,
K.COIII{OJI.H.,

noodeccoo
5. Braqor Hurura

Cepreenn.r
MoAelu a4ailTar\Lrpr
coTpy.4HrrKoB c
orpauiaueuHbrMrr
BO3MO}KHOCTSMI,I K

ycnoBrarM pa6orrr n
KOMfIaHLII{

Models of Adaptation
of Employees with
Disabilities to the
Working Conditions
in the Company

Bofinoxoea
E.E.,
K.fr.H., AOIIeHT

6. Bocxpeceucr<a-a
KcenrE.s
Aner<cau4ponna

Vnpannenue
opraHr43 arlr4 o HHbTMLI

I43MEHEHI4'MII B

KOMTIAHI,II4

Management of
Organizational
Changes in the
Company

Ca$pouona
K.O., r.e.u.,
cT.nperroAaBare
JIb

7. fpa.rena Eleua
KoncraurraHoBHa

cerrr.renrrapoBaHHe Ha
OCHOBe AaIIHbIX LI3

corlrraJrrHbD( cereft

Segmentation Based
on Data from Social
Networks

@ouenr<on 4.A.,
K.3.H., AOTIeHT

8. fpeqxona lOnzs
,{naurpaenna

AHa-rrus MeroAoB
yrrpaBneHr.rr npoercrnofi
pa6orofi KoM[anr.ru

Analysis of the
Management Methods
of the Company's
Proiect Work

CaQpouona
K.O., r.s.n.,
cT.rrpeloAaBaTe
JIb

9. Eropona Bna1urena
OneroeHa

Kpocc.-rynbrypHble
nepeloBopbr

Cross-cultural
Negotiations

3uuvar E.B.,
cT.nperroAaBaTe
JIb

10. Epnrarona Mapnua
Oreronna

lloracx pr [pr.rBneqeHr.re
raJraHroB e IIAO

Search and Attract
Talent in

I4caesa O.M.,
K.II.H., AOIIEHT



"Pocfoccrpax" "Rosgosstrakh"
Company

1 1 E$peuon Oner
fllrurpuenu.r

Br,rssreHze $arropon
s(fSerrunnocrz

$yr6omHux ruy6on n
Pocczu

Factors of Efficiency
of Russian Football
Clubs

Hasapon M.f.,
K.3.H., AOIIeHT

12. I4eanosa [apsn
An4peenna

Pa^sezrue
Iau4raBlr4yzurrHofi
Kapbepbr cTyAeHToB-
MeHeA)KepoB

Charismatic
Leadership, Its
Manifestation in
Modem Business

CaeuHosa C.IO.,
K.neA.H., AOTIeHT

1 3 . Koxyprzn CeueH
AHarolrenzq

KoH$nuxr MexAy
pa6orofi z [a.{itofi
xI,I3HbrO, tIyTI4

pa3pe[reHr4q

The Conflict Between
Work and Personal
Life Solutions

Caeunona C.IO.,
K.IIEA.H., AOIIEHT

t4 . Ko.mzH Hraru:ra
{enuconuv

Pa":pa6orrca crparerrar,r
ycrofi uunoro pa3Br,rruq
lcorlrtuepuecrofi
opfaHH3arllllll

Developing a Strategy
for Sustainable
Development of a
Commercial
Organization

Kpzn4a C.8.,
K.3.H., AOTIeHT

1 5 . Kpycup Apnua
IOpreeHa

HacrasHuqecrBo, eto
(poprvru n conpenaennofi
KOMIIAHI4I,I

Mentoring and Forms
of the Modern
Company

CaszHona C.IO..
K.Ire.{.H., AOUeHT

16. Kygueuos llaser
Bacranresraq

Paspa6orxa MeroAr{Kr4
oqegxn cTerreHI,I

AOCTI,IIK€HI/I-II
3KoHoMurrecrux qeneii

ycrofiuneoro pa3BLrrut
xounaepuecroil
opraHr,r3arlurr

Development of
Methodology for
Assessing the Degree
of Achievement of the
Economic Goals of
Sustainable
Development of the
Commercial
Orsanization

Kpran4a C.B.,
K.3.H., AOTIeHT

t7 . JlIarnraHoea
Er<arepuHa
Porranonna

Paspa6orr<a 6zgnec-
IIJIAHA CO3IAHI,I,tr

lnouaAKr4 BbrcTaBKI,I-

lpolaxu uzgetuit

HrrxeropoAcKt4x

peMecneHHrrKoB

Development of a
Business Plan for the
Creation of a Site for
the Exhibition and
Sale of Products of
Nizhny Novgorod
Artisans

Eyrprcuona
H.H.,
K.3.H., AOTIeHT

1 8 . Mextona Anacracnrr

,{naurpzenna

Paspa6orxa nporpaMMbr
npeoAoneH14s
conpoTr4 BneHI,It
rrepcoHana
opraHH3arIr{oHHbIM
II3MEHEHI4,'{M B

rolrnauuz OOO
Pocroccrpax "E+K"

Developing the
Program of
Overcoming the
Resistance to
urganrzatlonal
Changes in the
Company "E+11"

Bofirorona
E.E.,
K.fI.H., AOUeHT

19. Moqxaee Huxura
Anerceeszq

I44eHrz$zKar\Hs. 14
aIIaJwr3 pr4cKoB
cenbcKoxos.sft crseHHrx
opranusaqufi
Huxeropo4crofi
o6r'acru

Identification and
Risk Analysis of
Agricultural
Orgarizations of the
Nizhny Novgorod
Resion

Kpzn4a C.8.,
K.9.H., AOIIeHT

20. Mp<usa Asacracus Zccne.noeaHue Research on Aprroruuna



Cepreenna noBeAeHr4t
norpe6rErenefi Ha pbrHKe
TeneKoMMyH14 KarluoHHhr
X VCJIVT

Consumer Behavior in
the
Telecommunications
Services Market

E.8.,  K.s.H.,

AOIIEHT

21 Hoerxon I4eaH
EereHseeu.I

MaprerzHroBoe
uccneAoBaHr{e pbrHKa
ro$een s HraNHeNa
HosropoAe

Marketing Research
of the Market of
Coffee Houses in
Nizhnv Novsorod

CarrmrmrHa
,{.A., accncrenr

22. fluxraHcxas Kapuna
Arercan4ponHa

Apr-roHqenrlzx
lpeAnpr4qTH{ KaK

KIIOqEBAg KOMIETCHIUS

KOMIIAHI4II 
.\

Art-conception as a
Key Competence of a
Company

Ocunona O.C.,
K.CoqrroJr.H.,
AOIICHT

^ a
z J . flrornraxoea

HaraJrrs
Cranr,rcnaeoeua

AHa:rrzs n) {url4x
Mr{poBbrx rrpaKTr4 K rro
ue$r.rHaHconofi
noAAepxKe coqfiirnbHofo
IIp e.qlpr.rHr.rM aTe Jrb cTBa
(arcenepaqzx,
unxy6upoealne,
MeHTOpCTBO,
xpayAcopcnur )

Analysis of the Best
Global Practices in
Non-financial Support
for Social
Entrepreneurship
(Acceleration,
Incubation,
Mentoring,
Crowdsourcing)

LIIy6nxxona
H.f.,  x.e.n.,
AOIIEHT

24" CeAosa Bur<ropnr
,{rraurpuenna

Auaru:3penocrrr
rrpr,rMeHeHr4s
6epexrunoro
npoIr3BoAcTBa Ha
poccuitcrcr.rx
fIpe.4np14sTusx

Analysis of the Lean
Production Maturity
which Used by
Russian Enterprises

Ca(fpouona
K.O., x.e.n.,
cT.rrpeIIoIaBaTe
JIb

25. Crapo4yuona
JIuAus
KoncranruHoBHa

flpo4euxeHue
rrpoMbrrlneHHof o
npe.unpr4rTus c
noMorrlbro
LrHcrpyMeuros oHraftH-
MapKeTHHra

Promoting an
lndustrial Enterprise
with Online
Marketins Tools

Jho6.raucrcas
E.A.,
IIperroAaBaTenb

26. Ynapona
Arexcaugpa
ArexcaHgponna

fluarHocrnxa npo6leu
opraHr{3arlvfi c(peprr
3ApaBOOXpalJeHvrs.

Diagnostics of
Problems in
Healthcare
Orsanizations

,{aunnona JI.C.,
npenoAaBaTenb

27. @unrannosa Kceuus
AH4peenua

CpanHnrelr,nrrfi anl'aJln43
crpareruft
TEXHOJIOII4I{ECKOf O

nr.r.4epcTBa pa3Hhrx cTpaH

Comparative Analysis
of Technology
Leadership Strategies
of Different Countries

Cra4opon [.B.,
cT.IrperroAaBaTe
JIb

28. lUyruxun l4rss
A:rerccaH4poeuu

Pa:pa6orr<a crparerr.rn
MapKeTLIHta KOMnaHI4rZ

Development of a
Marketing Strategy
for a Companv

l[yruxun M.A.,
4.3.H. '
npodeccop

J\}
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<D.I{.O cryAeHra Teua rcypconofi pa6orsr
Ha pyccKoM fl3brKe

Teua nypconofi
pa6orrr ua

anr;ruficrcoM s3brKe

Pyronogure.ur
rcypconofi
na6orrr

1 Berseea Alra
Bra4zruuponua

Kolrnereuqpru z
cuoco6nocrra
OPIAHI,I3AIIUI{ B

Competences and
Abilities of an
Orsanization in

nauunosa JI.C.,
npenoAaBaTenb

fpynna 16 M3



nocTpoeHr{u crrcTeMbr
cTpaTefr4lrecKoro
yrrpaBneHr4-tr

Building Strategic
Management System

2" Eepesuna [uaua
An4peenna

Koyuzur ralc
TEXHOJIOIUS MOTUBAUEil

v p a3BLrTr4s. rr ep c o H iura

Coaching as a
Technology of
Motivation and
Development of
Employees

fopo4nona A.A.,
K.COqIOJI.H.,

AOIICHT

J . Sortruarcosa IOlyrs
CepreenHa

"Process mining" rar
r.rHcTpyMeHT
coBeprrreHcTBoBaHI1IS
or.r3Hec-flpoqeccoB

"Process Mining" as a
Tool to Improve
Business Processes

llprEnanon I4.B.,
rrpenoAaBaTenb

4. Epyen AnroH
AH4peenr.rv

llpoxelenne KaqecrB
[peA[pr,rHr4MaTeJrr B
coquanbHblx ceTtx

Manifestation
Entrepreneur Qualities
in Social Networks

3oroe H.f.,
AOIIEHT

5. BprrHgraH Erop
AH4peenuu

AHarrag a(p(perrznnocrra
prHcTpyrueHT0B
r,rHTepHeT-MapKeTr4Hra B

Ae{TenbHo crra r<orvruaHv ft

Analysis of the
Effectiveness of the
Internet Marketing
Tools in the Activities
of Companies

Marcapona E.A.,
K.COqrroJr.H.,

AOIIEHT

6. Basrora Alelccan4p
llerponu.r

Oco6eHnocru
cfIopTHBHOrO

MapKeTI{Hra

Sports Marketing
Features

Maxapona E.A.,
K.COqllOJI.H.,

AOIIEHT
Borxoea Mapun
Bra4unrzponHa

Conporunlenue
rrepcoHana BHeApeHLrrO
digital-rexnorornfi n
KOMNAHI4I,I

Resistance of Staff to
the Implementation of
Digital Technologies
in the Company

BofiroKosa
E.E.,
K.fI.H., AOIIeHT

8. Borsroea lOnvq
,{uurpueena

I,Iccne4onarrv e pbrHKa
npoMblrxneHHbrx cMa3oK
Ant npoeKTa "I43o[ar"

Market Research on
lndustrial Lubricants
for the "Isopal"
Proiect

Eyrpronrona
H.H.,
K.3.H., AOTIeHT

9. ,Ilsrrona Harams
ArerceeeHa

ConepruencrBoBaHr4e
opraHr.r3arlraonuofi
cTpyKrypbr yrpaBreHus

Improvement of
Organizational
Management Structure

fopoguona
A.A.,
K.COqI,IOI.H.,

AOUEHT
1 0 . Eropona fiapsn

Hrzr<oraeeHa
Kaprepnrre op[eHTarlr4r4
cTyAeHTOB-MeHeAlKepOB

Career Orientation of
Students-manasers

l4caesa O.M.,
K.fr.H., AOIIeHT

l 1 I4ll;uua EleHa
Eropoeua

Oco6eHsocru
yrrpaBneHrrx npoelcrHofi
roualr.aoft rz
KOMMyHr,rKarIrroHHhrM

IIpoqeccoM

Features ofProject
'feam 

Management
and Communication
Process

Ca$poHona
K.O.,  r<.s.n.,
cT.rrperroAaBaTe
JIb

12. KanycrrEua llonusa
I,lropenna

Anarus
rr 03 r4rlr4 oHr,rpo B aHHt
Me.ulrrlr.rHcKofi xounanzra
Ha pbrHKe

Analysis of the
Positioning of the
Medical Company in
the Market

lflynmnu M.A.,
r.3.H.,
npo$eccop

1 3 . Karolaosa HaAexla
Bra"uucnanonna

Llcnolrgonanr,re Mero,4oB
Brr3yanr,r3aur,rr,r B
MEHE.[}I{MEHTE

Visualization Methods
for Manasement

3nnqar< E.B.,
cT.npenoAaBaTe
JIb

14, Ko6ruxur<nfi
Marcuu
KoncranraHoBrrn

OpraHusaqno:n:r'as.
Kynbrypa: cnoco6rr
r,r3MepeHzg II

Organizational
Culture: Methods of
Measurement and

Cy4ruH C.A.,
A.COqlroJr.H.,
noodeccop



/ITIAIHOCTI4 KI,I Diagnostics
1 5 . Koparcnn Hrarura

AneKceesuq
Pa-:pa6orxa crparefr4r.r
rrpoABr4)KeHvs. Ha pbrHKe
:aropo4nofi
HEIBI,DKI{MOCTI,I B

HuxeropoAcr<ofi
o6racru

Development of a
Promotion Strategy in
the Suburban Real
Estate Market in
Nizhny Novgorod

Jko6qaHcras
E.A.,
rrpenoAaBaTenb

16. Marnarona
MapraaHna
CepreenHa

Anamrg [paKTr4Kr.r
14 CnOJr630BaHr4_tr
KOMaHAHOfO

MeHeI}ItMeqTa

Analysis of the
Practice of Using
Team Manasement

KapnyHltra
M.A.,
cT.rrpenoAaBaTe
JIb

17" Mepslzxzna Artu:ua
BurarseeHa

Paspa6orra [poeKTa rro
oTKpbrTr,rro cKJraIoB Ha
"GM-AsroBA3"

Development of a
Project for the
Opening of
Warehouses at "GM
AvtoVAZ"

CaQponona
K.O., r.s.H.,
cT.[penoAaBaTe
JIb

1 8 . Morpeqona Ansa
Au4peenna

Ynpan:renue
Morr{Barlr{eft e roMaune
LIHHOBaULIOHHOfO

rrpoeKTa

Management of
Motivation in the
Innovation Project
Team

KapnyHuHa
M.A.,
cT.rrpenoAaBaTe
JIb

19. Hocoea lOm,rs
HuronaenHa

Paspa6oma HHTepBbro
Ant oueHKr{ KJrroqeBbrx
ronruereHrlraft
MeHenxepoB

Developing Interviews
to Key Competencies
of Managers

flplruopona
E.A.,
cT.rrperroAaBaTe
JIb

20. flacrnna Maprapura
Jleonr.tlonua

Cpanuurelssufi aHaJrLr3
BrrvtflHus. [apilMeTpoB
BHyrpeHHefi cpe4r_r na
e$$errrEnnocrr
ranuonaqr,rounoft
,4E,flTEJIbHOCTI,I

npe4upnrruft

Comparative Analysis
of the Influence of the
Parameters of the
Internal Environment
on the Efficiency of
Innovative Activities
of Enterprises

PoN4ecrneuclcrz
f i  8. f . ,  K.r .H.,
,{oueHT

21 llouoea Aluna
llerponua

Anzurzs enerxHefi cpeAbr
KOMIIAHI4I,I U

kr H cTpyM eHTbr B Jrr4-rrH r4.rr
HA HEE

Analysis of External
Environment of a
Company and Tools
of Influence on it

fopo4nona A.A.,
K.CoqrroJr.H.,
AOIIEHT

22. Ponaarur<una Alu:c,,a
Anexcau4ponna

feftrr.ru(furarJus.B
cr4creMe o6yueuua z
p a3BvrTrrfl c oTpyAHrrKo B
KOMfIAHI,I?I

Gamification in the
System of Training
and Development of
Company Employees

flpvnopona
E.A.,
cT.rrpe[oAaBaTe
JIb

^ a
/ 5 - Car"rapona luuapa

Anrar<osHa
Coquamuax
OTBETCTBEHHOCTb

[peAnprarrr,rs cdeprr

Social Responsibility
of the Enterprise
Sphere

.{annnona JI.C.,
rrpenoAaBaTenb

24. Cnepuron Hzxzra
Apreuonrav

AHarns
no3r,rqrroHr4 poBaHr,rt
xa$e Hraxnero
Honropola

Analysis of the
Positioning of Cafes
in Nizhny Novgorod

Jho6qaHcrar{
E.A.,
npenoAaBaTenb

25. Cnaupnona
AnreluHa IOpr,enna

lrlsyueHrae noBe,{eur,rt
norpe6urenefi s
T4HTEPHET CPE,IIE

Studying the
Consumer Behavior in
the Internet

AprrolrraHa
E.B., r.g.u.,
AOIIEHT

26. Cypuron flaser
,{rranrpuenv.r

Paspa6orr<a rpeHr4Hra
SMOIIUOHilnbHOfO

I,IHTENJICKTA NJI[,

Developing Emotional
Intelligence Training
for "Love Food

Baculrena E.H.,
K.Ir.H., IOUeHT



rrepcoHana KoMrraH14 rI
"Love Food Restaurants"

Restaurants" staff

27. 9napxon Bna4ucnan
Orerosu.r

CogAanze r.r BHeApeHr{e
nporpaMM JrornbHocTrr K
6pen4y

Creation and
Implementation of
Brand Loyalty
Prosrams

Carrar,rlana

[.A., accuc:reur

fpynna 16M4
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@.I4.O cryAeHra Teua rcypconofi pa6orrr
ua pyccnbV s3brKe

Teua rcypconofi
paOorrr na

anr.iruficrcoM fl3blrce

Pyrconogureru
rcypconoft
pa6orrr

I Euproron Aner<cefi
EnreHreeuq

Analzg KJIT4eHToB Customer Analysis Alexcaugponcx
nfi C.B., K.s.H.,
AOIIEHT

2. Bar<apuyrc Tamxna
!uurpuenna

Opranu:aqrroHHbre
crpyKrypbr rounanufi
cSeprr Kynbrypbr ir
I,{CKYCCTBA

Organizational
Structures in Cultural
Industries

Ocunona O.C.,
K.COrIr4OJr.H.,

AOUEHT

J . Boruna AHacracraq
Arerccau4ponna

Llccne4oeaHrae $oprra
nsauuogeficrBr{t
rrpoMbrrrrneHHblx
rouuauufi c HayqHbrMr4
oprbHrasaqrrsMkr

Collaboration Forms
of Industrial
Companies and
Scientific
Orsanizations

Eyrprouona
H.H.,
K.3.H., AOIIeHT

4. Bs:Hzrosqesa
Exareprana
Alercau4ponua

AHarr.t s nocerlaeMo crr4
xa(pe c roMorqbro Wi-Fi-
CETI,I

The Analysis of the
Cafe Attendance
Through Wi-Fi
Network

Alercaugponcx
ufi C.8", K.o.H.,
AOIICHT

5 . fauan Auacraczq
Bacprmeega

Konrerccrnar peKnaMa
Anr sneKTponHofi
KOMMepUI{U

Contextual
Advertising for E-
commerce

@olaenxos A.A.,
K.9.H., AOIIeHT

6. .{anraron 3uoualu
L[eparuenuu

P aspa6orrca crp arerr4ri
KoHKypeHTocnoco6Hocrra
KOMIIAHI,IU

Development of the
Company's
Competitiveness
Strategy

lflyurruH M.A.,
A.9 .H. ,

npoSeccop

7. KaMencras
AHacracrEs
An4peerrra

Ouesra raHnosaur4oHHofi
B O ClpHr.rMqr.rB o cTr.r
npe4npurrufi

The Assessment of
Innovative
Susceptibility of
Enterprises

flunonona C.A.,
IIperroAaBaTenb

8 . Korraapon BaAurr,r
An4peennu

I4ccreAoeaHue npo6rena
HACJIE,4OBAHPI,g B

ceuefinou
NDCIIIOI4HI,IMATEJIbCTBE

Research of Problems
of Inheritance is in a
Domestic Enterprise

llly6uxxona
H.f.,  r.g.u.,
AOIIEHT

9. Ko.{erxona [aprs
Anercau4poeHa

Pa:pa6orrca
r<oHrypeurnoft
cTpaTerr.{\4 KoMrraHr4r.r

Development of a
Competitive Company
Strategy

Ca$pouona
K.O., K.g.u.,
cT.rrperroAaBaTe
JIb

10. Macnsxosa
@apanruc
IIlvlxvarosHa

MapxerzHr ropoAoB
onnafiH

Online City Marketing Maxapona E.A.,
K.COqproJr.H.,

AOIIEHT
1 l Mransxoea fiapst Eomrlrae.4aHHbre I{ Bis Data and Machine Epuron [.E.,
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reHHanbeBHa MarrrI4HHOe OOyqeHLIe B
IIpOTHO3I{pOBaHrr}r

[C'IXOJIOIIIqECKI,IX

ocooeHHocTeI4

loTpeovTeJIeI4

Learning in Predicting
the Psychological
Characteristics of
Consumers

K.3.H., AOIIeHT

12. Heruona Anreluna
llasroeHa

Alauraqus corpyAHr.rKoB
n cSepe HoReCa

Adaptation
Employees
HoReCa

of
in

Bacumeea E.H.,
K.II.H., AOIIeHT

1 3 . HIaKoraee Kr.rpnrin
Oreroez.r

HacranHraqecrBo, eto

Sopurr n conpeueuuofi
KOMIIAHI,II4

Mentoring and Forms
of the Modern
Company

Canrasona C.IO.,
K.IreA.H., AOTIeHT

14. Orapxona floluHa
Cepreenria

Ilonrsosafelrcxufi
unrep$efic caina:
oco6essocru
pa:pa6orrz r4 orIeHKa
g6SexrunHocru

Site User Interface:
Design Features and
Performance
Evaluation

Tpyu4ona O.C.,
ACCIICTCHT

1 5 . llerpon Marcranr
Brar<roponrau

Paspa6orra crparef r4r.l
IIpeAnpusTLrt

Development of an
Enterprise Strategy

Poxgecrnencxu
fi 8.f. ,  K.r.H.,
.qorIeHT

T6, flos4H-axon Krapunn
Burroponuu

Ananras nepcrreKTr4B
pasBwTLrs, pbrHKa
DneKTpoMo6urefis
Poccnu

Analysis of Prospects
for the Market
Development of
Electric Vehicles in
Russia

ApNeHoncrufi
IrI.B., r.3.H.,
npo$eccop

t7 . flonsxona Buolerra
Cepreenna

Auarug nfrrurlx
Ml,rpoBbrx npaKTr.rK rro
He$znanconofi
noAAepxKe coqfiaJrbHoro
rrp eArrp r4H 14 M aTerrb cTB a
(axcerepaqux,
nnry6uponanpre,
MeHTOpCTBO,

xpayAcopcunr)

Analysis of the Best
Global Practices in
Non-financial Support
for Social
Entrepreneurship
(Acceleration,
Incubation,
Mentoring,
Crowdsourcins)

lfly6nxxona
H.f.,  r<.e.n.,
AOIIEHT

18. llryuraneHxo
TarrsHa OneronHa

EnorrprHr rax
r{HcTpyMeHT

IIPOABI,I)KEHI,I' IPO,4VKTA

Blogging as a Product
Promotion Tool

Maxapona E.A.,
K.COIII{OJr.H.,

AOIIEHT
19. Pa(purona Onrra

OreroeHa
TpeHzur r{ Ko) rr4Hr KaK
I,IHcrp)'r!{eHmr pa6orrr
HR-ueueaNepa

Training and
Coaching as Tools for
HR-manaser

Bacr.rmena E.H.,
K.rI.H., IOUeHT

20. Pel4uson Aprev
Bara-rrresu.I

llcuxonoruqecKr,re
oco6ennocrrE
norpe6urelr

Psychological
Features of the
Consumer

Kr.ru H.8.,
K.I I .H. ,

cT.npe[oAaBaTe
JIb

21 Coxoroea fiaprn
Au4peenna

I-{u(pponoft 6peu4raHr u
coBpeMeHHat SKoHoMr4Ka
giranuft

Digital Branding and
Modern Knowledge
Economy

Epuron [.E.,
K.3.H., AOIIeHT

22. Cyxonnua
Erarepr,rHa
CepreenHa

Paspa6orrca ueHrpa
orIeHKr4 Anfl cTyAeHTOB

"Brrcruefi Llkonrr
3KoHoMr,rKr,r"

Development of
Assessment Center for
Students of "Higher
School of Economics"

llpunopona
E.A.,
cT.nperroAaBaTe
JIb

23. @asruee Agug
QaxpnnruHoBI,IrI

llparrnra rpr.rMeHeHr4q
MHOIOAICHTHOIO

The Practice of Multi
ap.ent Modelins and

I{nrena4se
-I[..I[.. rc.e.n.
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MOAenr4poBaHLts, vl

CTICTEMHOIO AHtIJI[3A .IIJI'
r4ccneloBaHr.rt

perr4oHaJrbHbrx

r{HHOBaTIUOHHbD( Cr{CTeM

System Analysis for
the Study of Regional
Innovation Systems

AOIIEHT

24. (De4opeuxo flua
,{uurpuenua

Poru coqualbHbrx cerefi
n oOy.reunu

The Role of Social
Networks in Leamins

flpuuopona
E.A.,
cT.IIperroAaBaTe
JIb

25. XauarpxH Jhalur
Arapononua

Oco6esnocru
pa:pa6orxra u
pearusaqr.ih pernawuofi
KaMlaHr4r4 B COrIr{aJIbHhrx

ceT-sx

Features of the
Development and
Implementation of an
Advertising Campaign
in Social Networks

Canaunr,rHa
.{.A., accncreuT

26. 9ecnoxoea
Anacracus
HuronaeeHa

Oqeur<a eS(f errznnocru
pa6orrr r{HTepHer-
PEKJIAMbI

Evaluation of the
Effectiveness of
Online Advertisins

Tpyn4ona O.C.,
accucTeHT

27. .flu1enxo AHacracus
Aner<ceenna

C o n ep'ureucrB oBaHr,re
cI{cTeMbI ooyqeHur Ia
p a3BkrTvrs. c oTpyAHLr Ko B
KOMnaHI4LI "LFR"

Improving the
Training and
Development System
of Employees in
ilLFR'l

I4caena O.M.,
K.II.H., AOTIeHT
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O.U.O cryAeHTa Teua rcypconofi pa6orsr
Ha pyccKoM fl3brKe

Tepra rcypconofi
pa6orrr Ha
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I Crauqon IOpnfi
Hlrroraenra.r

3roHorru.recxuft noAXoA
K KOHUeIIUUIT

ycTor4rrr{Bofo pa3BrrTr4t

Economic Approach
to the Concept of
Sustainable
Development

Kpun4a C.B.,
K.3.H., AOIIeHT


