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Tema KypcoBoii paboThl Ha pyccKoM fi3bIKe

Tema KypcoBoii paboThl Ha AHIJIHICKOM SI3bIKE

Pouib tuziepa B oprasu3amiy: aHTPOMOIOTHIECKHIT
acrexT

The Role of the Leader in the Organization:
Anthropological Aspect

OTansl pean3anii NMPOEKTa OIITHMHA3AIHH

Stages of Optimization Project Implementation

MesxayHapo 1B MEHEDKMEHT H €r0 KIFOUEBbIE
0COOEHHOCTH

International Management and Its Key Specialties

VpaBneHue KapbepHbIM pa3BUTHEM [IEPCOHAIIA B
COBPEMEHHOM OpraHu3aliu

Management of Career Development in a Modern
Organization

ITocTosnnoe COBEPIICHCTBOBAHHE 6H3Hec-npoueccoa
KOMITAaHHH

Continuous Improvement of the Company's
Business Processes

AHanu3 cTpaTerdil ynpasieHds Ha IpEMepe MAPOBBIX
OpenyoB

Management Strategies Analysis on the Example of
Global Brands

Peammsanus mpoekTa ONTHMH3AINE IIpoIecca Ha
IpeANpHITHH

Implementation of the Process Optimization Project
at the Enterprise

AHanu3 H ynpaBieHHe OU3HeC-IIpoIeccaMu

Analysis and Management of Business Processes

Cnoco06s!1 H3yueHns IpeIpHHAMATENIECKOTO 00pa3a
MBIIICHHS

Ways to Study an Entrepreneurial Way of Thinking

AHanu3 HHCTPYMEHTOB IMO3HIHOHHPOBAHHA KOMIIAHHHA

Analysis of Company Positioning Tools

COBpeMeHHbIS TCXHOJIOTHH OLEHKH COTPYTHHKOB

Modern Technology of Employee Assessment

IIcuxonorus moTpeOUTENBECKOTO BBIOOpA: BIHIHAE
MOJIbI Ha BEIOOD NOTpeOHTe s

Psychology of Consumer Behavior: the Impact of
Fashion on Consumer Behavior

Iomxons! k ynpaBineHuro pa3paboTKOM HOBBIX
IIPOJIYKTOB

New Product Development Management
Approaches

Pa3paboTka MapKeTHHIOBOT'O IJIaHa ISl KOMIIAHHH
Mamnoro 6usueca

Development of a Marlgeting Plan for a Small
Business '

VaHOBannOHHBIE METO/IbI O0YYEHHS H Pa3BUTHS
HepCOHa.TIa KOMIIaHHH

Innovative Methods of Training and Development
of Company Personnel

[Tonxonp! k orieHKE B U3MEPEHUIO
IpeIIpUHEMATEIbCKUX KOMIETEHII

Approaches to Evaluating and Measuring
Entrepreneurial Competencies

IIcuxonorus noTpedUTENILCKOrO MOBEICHUS : BIHSHUE
eepeHTHEIX I'PYII Ha IIOBEIEHHE OTPeOuTeNs

Psychology of Consumer Behavior: the Impact of
Reference Groups on Consumer Behavior

KauecTBeHHEBIE METOJEI UCCIICIOBAHU A PEIHKA

Qualitative Methods of Market Research

COBpEMeHHbIE METOIBI HCCIICOOBAHHUA BHYTpeHHCﬁ
Cpeabl HPEATIPUATHA

Modern Methods of Research of the Internal
Environment

KayecTBeHHBIE METOJEI aHalli3a PEIHKA

Qualitative Methods of Market Analysis

Juarsocrruka GakTopoB BIUSHHA HA Pa3IHIHbIC
acIIEKThI IeATENbHOCTU OpraHu3aliy

Diagnosis of Influence Factors on Various
Organization Aspects

I[Tcuxonorus NOTpeOUTETBCKOTO TOBEAECHHA: MOTHBEI
NOTPEOUTENBCKOTO BhIOOpA -

Psychology of Consumer Behavior: The Motives of
Consumer Choice

CouxanbHelid KanuTal NpeanpHHAMATENS (B TOM
YHCJIE CHIIBHBIE U cl1abble CBS3H)

Social Capital of an Entrepreneur (Including Strong
and Weak Links)

Ces13u ¢ 00IECTBEHHOCTHIO KaK HHCTPYMEHT
MAapKETUHIOBBIX KOMMYHHKAIIHIH

Public Relations as a Tool of Marketing
Communications

AHan3 MPaKTHK O3UIIUOHUPOBAHUS B OTEIHHOU
cthepe

Analysis of Hotel Positioning Practices

Crioco0Obl OLIEHKH MIpeIITPHHAMATEIBCKOTO
[IOTEHIHana

Ways to Assess Entrepreneurial Potential

AHanmuTHYeCKHE MapKETHHIOBBIC HHCTPYMECHTEI

Analytical Marketing Tools

Pous 6pensia B IpOABHIKEHHH IPOIYKTA

The Role of the Brand in Product Promotion




Hpe,HIIpI/IHHMaTeHbCKaﬂ OpHEHTAllHA U Pa3BHTHE
KOMITaHHUH

Entrepreneurial Orientation and Company
Development

PazBuTHE DMOIIHOHANILHOTO HHTETeKTa HR -
MeHeKepa

Developing HR Manager 's Emotional Intelligence

MapKkeTHHIOBO€ CONPOBOXKIECHHE IETCKUX
MY3BIKAIBHEIX MEPONPHUITAN

Marketing for Children Music Events

IIcuxomorus pekaMHOTO BO3/CHCTBHS HA
noTpeOuTeNs

Psychology of Advertising Ifluence on Consumers

Pons MOHHUTOPHHTA B HCCJICOJOBaHHH

The Role of Monitoring in Market Research

FEHILCpHBIe 0COOEHHOCTH HOTpGGHTE!IILCKOl"O
IMOBEOCHHA

Gender Features of Consumer Behavior

Opraru3zaninoHHAS MOIEPIKKA H PEeATH3AAS
IIPOrpaMMEI U3MEHEeHHH

Organizational Support and Change Program
Implementation

AHanm3 COBPEMEHHBIX MOJIETIEH yIIPaBICHUS
OpraHM3alliOHHBIMHA H3MEHEHHUAMHU

Analysis of Modern Organizational Change
Management Models

JIvmunenii npodeccuonanbHbIH OpeH T Kak HHCTPYMEHT
KapbepHOI0 MPOIBHIKEHUSI

Personal Professional Brand as a Tool for Career
Advancement

AHanM3 MapKeTHHTOBEIX MPAKTHK TYPHCTCKHX
TEPPUTOPHIA

Analysis of Marketing Practices of Tourist Areas

YepikaHHe TATaHTOB B OpraHHU3allHH

Retention the Talent in Organization

bananc paboTs! # THYHOM XXH3HK

Work-life Balance

YnpasiieHHe TaTaHTaMH

Talent Management

MeHeDKMEHT B cdepe KyIbTyphl: COOBITHS

Cultural Management: Events

Pa3paboTka cTparernu MapKeTHHra KOMIAHUH

Development of the Company's Marketing
Strategy

H3yyenue TpaHcdepa TEXHOIOTHIA OT YHHBEPCHTETOB
B IIPOMBIIIICHHOCTh

Studying Technology Transfer from Universities
to Industry

PaszBuTHE KOHIETA COLMAITBEHOTO
[peIIPUHUMATENLCTBA

Development of the concept of social
entrepreneurship :

H3y4yenne noaxoq0B K HCCIIEIOBAHHUIO
BHYTpH(HUPMEHHOTO Ipe/IPHHAMATEIHCTBA

The Study of Approacﬁés to the Study of Internal
Business

Texnonoruyeckoe nporHo3upoBaHue

Technology Forecasting

Pa3BuTHE KOHIENTA COLHATIBHOTO
IpeANpHHUMATEIBCTBA

Development of the Concept of Social
Entrepreneurship

Opranu3anuoHHBIE CTPYKTYPHI KOMIaHuH chepbl
KYJbTYPBI H HCKYCCTBa

Organizational Structures of Companies in the
Field of Culture and Art

HccnenoBanne mpodiieM MyJIBTHKYIIBTYPHBIX TPYII

Researching Challenges of Multicultural Groups

IToaxoap! K IPOBENEHAIO MAPKETHHIOBBIX
HCCJIeI0OBaHuHI

Marketing Research Approaches

MopenupoBanne 6H3HEC-TIPOIIECCOB

Business Process Modeling

MeTonb! cerMeHTHPOBaHHS B MAPKETHHIE

Market Segmentation

CoBepIIeHCTBOBaHUE OPraHU3AIHOHHON CTPYKTYPBI
yIIpaBJICHHS

Improvement of Organizational Management
Structure

bpena paboTomarens

Employer Brand

PaseuTHe nepconana coBpeMeHHOH OpraHA3aluH

Development of Employees in a Contemporary
Organization

Pons KOMMYHHKAITMOHHOTO COOOIIEHHS B
KOMMYHUKAIlMOHHON I€ATeTEHOCTH KOMIIAHUH

The Role of Message in the Communication
Activities of the Company

Pa3paboTka HHTEPBBIO M 3TAIBI €TO MPOBEIEHHUS

Interview Development and Stages of Its
Conducting

MapKCTHHFOBOB COINPOBOKIEHHUE NETCKUX KOHKYPCOB

Marketing for Children Competitions

bananc paboTs! u THYHON KH3HA

Work-life Balance

eraTHBHOCTI: KaK yIpaBJICHYECKAad KOMIIETEHIIHASA

Creativity as a Managerial Competency

KapTta BocIpusiTHS KaK HHCTPYMEHT OLIEHKH

Perception Map as a Tool for Assessing the




KOHKYPEHTOCIOCOOHOCTH MPOAYKTA

Competitiveness of the Product

[{eHHOCTHOE IIPEIOKEHHE - KIIFOY K YCIIEXY
COBPEMEHHBIX KOMIIAHUH

Value Proposition is the Key to the Success of
Modern Companies

DTansl BHEIPEHHS IPOLECCHOTO HOIX0/1a Ha
NPEANPHATHH: CPABHEHHE NIPAKTHK BEIYIIHUX
NPEIIPHATHI

Stages of Implementation of the Process Approach
in the Enterprise: Comparison of Practices of
Leading Enterprises

WHTerpupoBaHHble MapKETHHIOBbIE KOMMYHHKAIHH

Integrated Marketing Communications

HecrannapTHbIe METOMBI IPOABHKEHASL

Unconventional Methods of Promotion

JlMaraocTKa COOTBETCTBHS MPO(HECCHOHATBHBIX
poJiel pyKOBOAUTENEH B COBPEMEHHBIX OPraHU3aHIX
C BEIOMPAEMBIM ¥ IPHBHBAEMBIM THIIOM
KOPIOPAaTHBHOM KYJIBTYPBI .

Diagnostics of Relevant Professional Roles
Managers in Modern Organizations with a
Selectable and Vaccinated Corporate Culture Type

PaspaboTka m1ana MapKeTHHra KOMIIAHHH

Development of a Marketing Plan for a Company

JIM4HOCTHBIE pECYPCH TICHXOIOTHYECKOIO
©71aromosyqus COTPYAHHUKOB OPraHU3alin

Personal Resources of Psychological Well-being
of Employees of the Organization

Peanusanms mpoeKTOB ONTHMHA3AINE O(HCHBIX
IPOIECCOB

Implementation of Office Process Optimization
Projects

ITerxonorus moTpeOUTENBCKOTO MOBEIEHHUS: BIMSIHHE
pehEepEHTHEIX IPYIII Ha MOBEIEHHE NOTPEOHTEILT

Psychology of Consumer Behavior: the Impact of
Reference Groups on Consumer Behavior

Muccuns opraHu3aluy Kak HHCTPYMEHT yIIPaBJICHHS
KOHKYPEHTHBIMH PEHMYIIECTBAMH

Mission of an Organization as a Tool of
Competitive Advantages Managemeun

HccnenoBanune MCTOIOB YIIPpaBJICHHA H3MCHCHHAMH B
MaJIbIX KOMITaHHAX

Research on Change Management Practices in
Small Companies

Ieiimuduxanus kak MeTo] 00yYEHHSs ¥ Pa3BUTHS
IepcoHalla KOMIIAHUH

Gamification as a Method of Training and
Development of Company Employees

JluarHocTtrka OH3HEC IPOLIECCOB KOMIIAHHH

Diagnostics of Company Business Processes

AHaJIH3 KOHKYPEHTOCIOCOOHOCTH IPOIYKTa

Analysis of Product Competitiveness

KopnopatuBHas conuaisHas OTBETCTBEHHOCTE B
coBpeMeHHO# Poccun

Corporate Social Responsibility in Modern Russia

ITpoBepka rumoTes B MapKeTHHTE

Hypothesis Testing in Marketing

MeTons! Bu3yanuzauu s 3G ek THBHON paboThl B
KOMaH/Ie

Visualization Methods for Effective Teamwork

COBpeMBHHBIe TEXHOJIOTHH aBTOMAaTH3alluHu
ITpOIECCOB

Modern Process Automation Technologies

PernamenTarus GM3HeC-IPOIECCOR B KOMIIAHHH

Regulation of Business Processes in the Company

[Toxxon Kk conManbHOM OTBETCTBEHHOCTH OHM3HECA B
Poccun, CIIIA 1 crpanax EBporis

Approach to Social Responsibility of Business in
Russia, USA and Europe

LludpoBas peBOTIOIHS: 0COOEHHOCTE, EPCIEKTHBEI
Da3BHTHS, PHCKH

Digital Revolution: Feature, Development
Prospects, Risks

‘DOpMHp@BaHHe KOMMYHHKaITHOHHOT' O COOG]I[CHPIH

The Creation of a Communications Message

PaspaboTka cTpareruu pasBHTH IEpCOHATA
KOMIIaHHH

Development of the Company's Personnel
Development Strategy

eraTHBHbIe TCXHOJIOTHH B MapKCTHH]'OBbIX IIPOCKTax

Creative Technologies in Marketing Projects

CpaBHUTENBHEBI aHATH3 CTPATErHi BBIXOJA HA
MEXKIYHAPOAHBIH PBIHOK

Comparative Analysis of International Market
Entry Strategies

Mmumpx ropoaa Ha npumepe Hikaero Hoeropoma

City Image on the Example of Nizhny Novgorod

Brenpenue nudpoBeIX TeXHOIOTHI TIpH
aBTOMATH3AIHH MPOIECCOB

The Introduction of Digital Technology in Process
Automation

SMOHHOHaIIBHHﬁ HHTEJUIEKT ¥ BO3BMOXKHOCTH €T0
A3BHTHA

Emotional Intelligence and the Possibilities of Its
Development




