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(I)OpMaT N3y4YCHUS be3 ucnonp3oBanus oHJIAMH Kypca

AUCHHUIIIMHBI

.  IEJb, PE3YJIBTATHI OCBOEHUSA JUCIHUIIVIMHBI U TIPEPEKBU3UTHI

B kypce «Opranu3zanus MapKETHHTOBOM JIEATEIBHOCTH HA MPEANPUATHI UCTIOIb3YeTCs
MapKeTHUHIOBasi MapajurMa B KayecTBE KJIIOYEBOIO TOHATUA, Oa3upyrolerocs Ha
KOHKYPEHTHBIX TPEUMYIIECTBAX B COBPEMEHHOH pBIHOUHOW cpene. B manHoM Kypce
MOIYEPKUBACTCS] BAXKHOCTh MOHMMAHUSL HYXJ MOTpeOUTENeld U paccMaTPUBAIOTCS OCHOBHBIE
VIpaBICHYECKHE pEHICHUS 10 pa3padOTKe M pealu3aliy YCICNIHOH MapKeTHHTOBOM
CTpaTEeruu.

CymiectByeT siBHas HEOOXOAMMOCTH moBbIieHuss SME B Poccuu, 9T00BI TOATOTOBUTH
HOBYIO BOJIHY [MpearnpuHUMareneil. OTO MOKeT ObIThb JOCTUTHYTO IIyTeM pa3BUTHUS
MPEeANPUHUMATETLCKUX HABBIKOB JJISl  OMpPENeNeHHs W pealu3aliil  BO3MOXHOCTEH B
COBPEMEHHOM pPBIHOYHOM cpelne M A YCTPaHEHUsT OCHOBHBIX MpOOJIEM, CTOSIIUX Iepes
npeanpuHUMarensMu B Poccuu u B mupe.

Llenu kypca:

* [lomyepkHyTh BaYKHOCTh MapKETHHTOBOW MapaJurMbl M MapPKETUHTOIO HHCTPYMEHTAPHS IS
MaJioro U cpeHero OusHeca ¢ ra00anbHON TOYKU 3pEHMUS;

* Pa3BuBaTh MoOHMMaHUE OCHOBHBIX MOHSATHI B COBPEMEHHOW TEOPHH MAPKETHHTA, B TOM YHUCJIE
MapKeTHUHIa OTHOILUEHUH, OJUH-K-OJHOMY MapKeTHHIa, SKCIEIUIIMOHHOTO MapKEeTHHTIa,
MOJIPBIBHOW MapKETHHT, BHPYCHBIH MapKeTuHr, 1udpoBoir wmapkerunr(relationship
marketing, one-to-one marketing, expeditionary marketing, disruptive marketing, viral
marketing, digital marketing) u T.x1.

* JlaTh 6a30Bble 3HAHUS O BUJAX JEJIOBBIX B3aMMOACHCTBUI M MOTPEOUTEIHCKUX OTHOIICHUH B
Pa3BUTHIX U IEPEXOTHBIX PhIHKAX.

* VI3MEHHUTH MBIIIUIEHUE CTYIEHTOB OT TOTO, YTOOBI OBITH MPHEMHUK WJeH, (PaKTOB, KOHIICTIITHIA
U METOJIOB, K CTHJIIO TeHEepaluu WJeH, BBIABICHHS NpoOJieM, aHaiu3a U OICHKHU
aNbTepHATUB W, COOTBETCTBEHHO pa3BUBaTh HamOojee Ba)KHbIE NPEANPUHUMATENIbCKHE
HaBBIKU

* [IpenoctaButh cryaenTam miatrGopmy A pa3pabOTKU HAYIHBIX HJICH.

B pesynbrare 0OCBOCHUS AUCIUILTUHBI CTYIEHT JOJDKEH:
3uams



® OCHOBHBIC MOHSTHS, MPUHIHIBI U KOHLENIMK COBPEMEHHOIO MapKETUHIa JJIs Majloro u
cpenHero Ou3Hecca; coJep)KaHue MAapKETUHTOBOIO TMpoIlecca, HAMpaBiIeHHOTO Ha
MPEAOCTAaBIICHUE LEHHOCTH  KJIMEHTaM; METOAUYECKHE TOAXOAbl K  PEUICHUIO
MapKETUHTOBBIX 3a]1a4; OCHOBBI OPTaHU3allMd MAPKETUHTOBOM IEATEIbHOCTH (DUPMBI.

® pOJIb B MAJIOM U CpeiHEM Ou3Hece

® OCHOBHBIE OCOOCHHOCTH MapKEeTHHTa B MAJIOM U cpeaHeM Ou3Hece B Poccun u Ha MUPOBOM
PBIHKE.

Yuemo

®  CIOJIb30BAaTh IIOJIYyYUEHHBIE TEOPETHUYECKHE 3HAaHMUA JUId aHalIu3a MpoOJeMbl H
00OCHOBaHUSI MAapKETHMHIOBBIX PEKOMEHIAIMA TpU pEIIeHUH OW3HEeC-CUTYaIli s
KOMITaHUI MaJloro U CpeiHero Ou3Heca,

Hmemy
e  HaBbIKH (IPUOOPECTH OIBIT) aHAIN3a MAPKETUHTOBBIX MPOOJIEM i 000CHOBaHHS
PEKOMEHIalUi TI0 UX PEIICHUI0, CAMOCTOSTEILHON pabOThl ¢ UCTOYHUKAMU
MapKETUHTOBOM MH(OpMALIUK B KOHTEKCTE MaJIOTO M CPEeIHEro OM3Heca.
®  IOJArOTOBKHU U MPOBEACHUS MIPE3CHTALMI MaPKETUHTOBOTO IJIaHA /711 KOMIIAHUH MaJIoro
U cpejiHero OusHeca,
e  paboTHl B KOMaHJIe, POPMUPYEMOU IS PEIICHUS TOCTABIICHHOW Yy4eOHOU TTPOOIIEMEI,
3a/1a4n.
W3ydeHre JaHHON AUCHUIIIMHBL 0a3UpyeTcs Ha CIECAYIOMUX AUCHUTUTHHAX:
—  «MeHemKMEHT HEKOMMEPUYECKHUX OPTraHU3aALN»,
—  «CrpaTerndyeckuii MEHEKMEHT».
OcHOBHBIE MOJOXKEHHUS NUCHUUIUIMHBI MOTYT OBITh HCIOJNBb30BaHbl B JajbHEHIIEM IpH
W3Y4YEHUHU CIIENYIOIIMX AUCLUILINH:
OcHOBHBIE TOJOXKEHHUS AUCHUIUITMHBI MOTYT OBITh HCIONB30BaHbI B JajbHEHIIEM TpH

HallUCaHUM KYPCOBOW palOThl, MPOXOKIACHUS HAYYHO-UCCIEAOBATEIBCKON IMPAKTUKH,
noarotosku BKP.

Il.  COIEPKAHWE YUEBHOW IV CIIATITAHBI
Pa3)1e.11 1. Poab MapKETHHIa B MaJIOM M CPEAHEM ousHece

Tema 1.OcHOBHBIE MPUHITUIIBI MAPKETHHTa B MaJIOM U CpeIHEM OHM3HEce: 1IN, pealnu3aius u
KOHTOPOJIb

Urto Takoe mpeanpUHUMATENbCTBO? XapakTEPUCTUKH MAJIOTO U cpeaHero ousHeca B Pocccun u
3apyoexxoM. [IpoOGnembl Mamoro u cpenHero Ou3Heca B COBPEMEHHBIX  YCJIOBHSX.
Crparerndeckoe MBIIUICHHE TSI MAJIOTO U cpeiHero 6u3Heca. [loyeMy MapKeTHHT Tak BaKeH B
MpeaNpUHUMATENbCKOM aesTenbHocTH? [loHMMaHNe npeAnpuHUMATENbCTBA C MAPKETHHIOBOM
TOUkH 3peHus. [loyemy MapkeTHHT "KpymHOTo Ou3Heca" He MOXKET OBITh B3AT 32 OCHOBY JUIS
Majloro-cpeHero OuszHeca Ha mpakTuke? Peanuzanus NPUHIBIIOB MapKeTHMHra B MajloM U
cpenHeM OusHece. @OPMBI KOHTPOJSI peamn3alliil MAPKETUHTOBBIX MPOTpaMM IJi Majoro u
cpaHero ousHeca.

Tema 2. BHemHsis U BHYTpEHHSS cpela IPEINpPHUSATHH MalblX U cpegHuX (opm OusHeca.
Amnanu3z norpeduTenei u KOHKYPEeHTHON cpeibl

Bnusinue mMakpo-u MUKpO (akTOpOB OKpY’Karolled cpeibl Ha MapKETUHTOBYIO JI€ATEIbHOCTb
MaJbIX U CPEAHUX MPEANPUATUNA. DKOJOTUYECKass CKAHUPOBAHUE U MEKHALIMOHAJIBHBIN aHaIu3
- MOYeMy TaK BaXHO MPEIIPUHUMATENBCTBO i1 COBpeMeHHOro pbiHka? Co3maHue
caMmoperynupyroiieiics mnouckoBoi cuctembi(Self-adjusting searching system) B mamom wu
cpenHeMm OuzHece. AHaIU3 MoTpeduTeneld. AHaIU3 YpOBEHS BOBOJICUCHHOCTH MOTpeOuTenei Ha
Pa3IMYHBIX CTAIUSX MAapKETUHIOBOW cTpareruu. MakTopsl, BIUSIONIME Ha MpPOIEcC BhIOOpa
nokymnarenei. MapKkeTUHIrOBbIE HCCIEIOBaHUS B MAJIOM M cpeaHeM Om3Hece. KOHKypeHTHBIN
aHaJIM3.



Tema 3. Ctparernueckuii Opranuzanys MapKeTHHIOBOM JEATEILHOCTH Ha IPEIITPUSATHH
Bnusinue okpy»xaromiye cpelibl Ha COCOOHOCTh KOMIIAHUH YAOBJIETBOPATh NOTPEOHOCTH CBOUX
KIMEeHTOB. JleMorpaduueckue U 3KOHOMHYECKHE W3MEHEHHsI, BIMSIONINE HA MAapPKETHHIOBHIC
peleHust JUisl Majoro u cpenHero ousHeca. OCHOBHbIE TEHACHLUUHN PAa3BUTHUS TEXHOIOTUN AJIs
MaJIoro U cpeaHero OmsHeca. OCHOBHBIE M3MEHEHHS B IMOJMTHYECKOW M KYJIBTYPHOU cpene,
BIIMSIOIIME HA AEATEIbHOCTh MAJIOT0 U CpeAHero ousHeca. BoiOop ycnenHoi MapKkeTHHIOBOM
CTpaTeTHH JJIsi Majior0 M CpeIHEero OW3CEeHa, C y4YeTOM BO3JCHUCTBHUS BCEX BHEIIHUX H
BHYTPEHHUX (DaKTOpPOB.

Pazgen 2. Pa3paGoTka KJIMEHTOOPHEHTOPOBAHHOW MAPKETHMHIOBO#W CcTpaTeruu s
MAaJIOro U cpeHero Ou3Heca

Tema 4. ToBapHBIIl MAPKETUHT MAJIBIX-CPEIHUX MIPEIIPUITHIA

Uro Takoe HOBBIM NPOAYKT U MHHOBanusA? Cucrema ynpaBjieHHs MHHOBALUSMU B MajiOM H
cpenneM OmsHece. PazpaboTka HOBBIX NMPOIYKTOB B MAJIOM M cpenHeMm OusHece. bpenauhr.
Ocob6ennoctu B2C u B2B MapkeTrHra B MajloM U CpeJIHEM OU3HECe.

Tema 5. Juctpubyuus B MajaoM u cpeHeM OusHece

Crparernyeckue M JOTHCTHYECKUE QYHKUIMU AUCTpuOyrmn. OCHOBHBIC 33Jaudl AUCTPUOYITUH.
[TocTpoeHue OTHOLICHHH € AMCTPHObIOTOpaMH H mocpeaHukamu. Orpanudenust s “place
decisions”.

Tema 6. CtpaTerust ieHOOOpa30BaHMS I MAJIOTO U CpEHEro Ou3Heca
BuyTtpennue u BHemHue (aKkTOpbI, BIUAIONIME HA IIEHOBYIO MOJUTHKY KOMIIAHUU MAJOTO H
cpennero 6usHeca. llenn U mepeMeHHbIE, OT KOTOPBIX 3aBHCHUT IIeHOOOpa3oBanue. [Ipoctoit
npoiiecce pacuera meH (Bximoudas ROI, markup and break-even volume).

Tema 7. MapKkeTUHTOBble KOMMYHUKAIIUHU AJI1 MAJIOT0 U CpeHero Ou3Heca
Oco0EHHOCTH MapKETHMHTOBBIX KOMMYHHUKAIIUW JJISI MaJioTo M cpeaHero OmszHeca. OCHOBHBIC
WHCTPYMEHTBl MAapKETUHIOBBIX KOMMYHMUKALIUH, HUCIIOJIB3yEMbIE MPEANPUITUIMU MaJOro M

cpennero ousHeca. [IpoaBukeHue, ¢ UCMIOJIb30BAaHUEM HEOOJBIIIOTO MAPKETUHTOBOTO OIOKETA.
ATL & BTL xanansl.

Pa3nes 3. UHTEpHET-MapKETHHT JJIsi MAJIOT0 M CpeHero Ou3Heca

Ocobennoctn  WHrepHer-mapketnHra mis OuszHeca B Poccum u 3apybOexxom. MHTepHeT-
MapKeTUHT ¥ Majblii-cpeqHuil Ou3Hec. MapkeTHHTOBbIM momxon — “360 °©”. Oumntaiin
MapKETHUHTOBbIE MHCTPYMEHTHI [UIsl Majloro M cpeAHero OusHeca. MIHTepHET-MapKeTHHIOBbIE
LIEJH U 33J]a4H.

OINEHUBAHUE

Omnakormiennas= 0,6 *Oayn+ 0,4* On/p
Crioco0 OKpyTJIeHHs] HAKOTIJIEHHON OIIEHKH TEKYIIIETO KOHTPOJIS: B TIOJB3Y CTYACHTA.

PesynpTHpyroias oleHKa 3a UTOTOBbI KOHTPOJIb B JOPME K3aMEHA BBICTABJISICTCS IO
crnenyroiiei popmyiie, rae Osk3aMeH — OlleHKa 32 paboTy HEMOCPEACTBEHHO Ha SK3aMeHe:

Omurorossiii = 0,4-Osk3amed + 0,6-O HakomaeHHAS
Crioco0 OKpyTJIeHHsT UTOTOBOM OIEHKU: B MOJIB3Y CTYAEHTA. B IUIIOM CTaBUTCS OIIEHKA
3a MTOTOBBIM KOHTPOJb, KOTOpas SBISETCA PE3YIbTUPYIOMICH OIEHKOW M0 y4eOHOM
JTHUCLMITINHE.

I11.  TIIPUMEPBI OHEHOYHBIX CPEJICTB



OueHoYHBIE CPeICTBA /ISl TEKYIIEr0 KOHTPOJIS CTy/IeHTa

[IpenomaBaTenb oneHUBACT NaHHBIN BUJ PabOTHI 10 10-0ayibHOM cucTeMe.
Pa3paboTka MapKeTUHTOBOM CTpaTeru, OCHOBAaHHOM Ha LICHHOCTH
Ncnonb3oBaHnne KOHLENIUNA «AWKHAIO MAPKETUHT.
Crpaterust Opera ocHoBaHHast Ha «Lovemarksy - moaxone.
MapkeTHuHroBble cTpaTeruu «(pupm — razenemn».
AHaIu3 KOHKYpEHTOCIIOCOOHOCTH KOMIIAHMHM Ha OCHOBE OEHUMapKUHTIA.
Pa3paboTka cTpaTern4eckoro mjiaHa MapKeTUHIa AJIs IPEANPHSTHS.
Peanu3aiys MapKeTHHTOBBIX CTPAaTErUii B MHTEPHET — cpezie Ha ocHoBe Social media
marketing (SMM).
PopMHUPOBAHNE KOHKYPEHTHOHN CTPATEruy KOMIIAHUH
9. Peanuzanus «1apTU3aHCKOM» MapKETUHIOBOM CTpaTeruu.
10. Pa3zpaboTka MapKETUHTOBBIX CTPATEIii MHHOBAIIMOHHBIX TPOITYKTOB.
11. Pa3zpaboTka cTpaTeruu no3uMOHUPOBaHMS TOBapa Ha OCHOBE TexHooruu Brand
Mapping.
12. Pa3pabotka crpareruu auddepeHnuaniy npoayKra
13. Pa3zpaboTka MapKETHHTOBOW CTPATETHH IS PETHOHAIBHBIX PUTEHIIEPOB B YCIOBHAX
KOHCOJIUJJALIUU PhIHKA.
14. ®opmupoBaHue TOBapHOI cTpaTeruu KOMIIaHUU
15. Pa3zpaboTka 11IeHOBOM CTpaTeruy KOMIIaHUU
16. Pa3zpaboTka cTpaTeruu pacrpeneneHus, IyTH MPEoI0JICHHUS BXOIHBIX 0apbepoB B
TOPIOBBIE CETH
17. ®opmsbl 1 cIOcoOBI KOHKYPEHTHOW OOpHOBI TOPTOBBIX ceTei B Poccuu.
18. MapkeTuHroBast cTpaTerust pa3BUTUs TOPrOBOM CETH
19. Pa3zpaboTka KOMMYHHKAIIMOHHOW CTpaTeruu OpeHaa
20. OpraHu3anoOHHbIE MTOIXObl peaIn3alluid MAPKETUHIOBOM cTpaTeruu (Ha nmpumepe
KOMITaHUH )
21. Ctpareruu ynpasieHHs TOCTaBIIMKAMU
22. PazpaboTka MapKEeTHHTOBOM CTPAaTETHH 000I0YEYHON KOMITAHUH
23. MapkeTuHroBas cTparerus B pamkax uaeonoruu Funky Business
24. Ctparerust GOpMUpPOBaHHS JOSUTBHOCTH TIOTpEOUTENEH
25. KnmneHToOpueHTHPOBaHHOE YIIpaBJIEHUE B LIETIOYKE CO3/JaHUs ICHHOCTEH
26. Ctparerust yrpaBlieHUsI B3AMOOTHOIICHUSIMH C KITMEHTaMH, UHCTpyMEeHTHI CRM.
27. CTpaTteruu KaCTOMU3alUK MPOJYKTa
28. Ctpareru U TEXHOJIOTHs IPOIBIKEHHS Ha ocHOBe Direct Mail: kpeatuBHBIH M01X0/
29. OpraHu3aoHHbIE CTPATETUN MAPKETHHTa KOMIIAHUH
30. Peanuzanus cTpaTerul BEpTUKaIbHONW MapKEeTUHIOBOM MHTETpaluu
OuneHo4HbIe cpecTBa A/ HTOrOBOI aTTecTalMu
IK3aMeH
DK3aMEeH TpPOBOJIUTCA B YCTHOW ¢opMme, TperoiaraeT JBa OCHOBHBIX BOIpOCa B
HK3aMEHAIlMOHHOM OMJIeTe U JBa JOMOJHUTEIBHBIX BOIPOCA.
IIpumepol 6onpocos:
OCHOBHBIE TCHICHIINY PAa3BUTHUS MaJIOTO-CPEAHET0 OM3Heca.

NoakownE

©o

CyOBbeKThl MaJIOro NMpeAnpUHUMATEIbCTBA.

BnusiHue BHENIHEH cpelibl HAa Pa3BUTHUE MAIIBIX-CPEAHUX MPEATPUATHIM.
BryTpeHnHss cpena MalbIX-CpeIHUX IPEAPUATUN.

KitoueBble (pakTophl ycriexa MabIX-CpEIHUX MPEAPUITUH.

IIponecc morcka HOBBIX HULI MAJIBIMU-CPEAHUMHU PEITPUATUIMU.
Wneu nanst Mmanoro-cpeiHero Ou3Heca: MOUCK U OICHKA.

MeTob! OIIEHKH YPOBHSI KOHKYPEHTHOCTH U KOHKYPEHTOCIIOCOOHOCTH.

©ONo R WDNRE

Oco0eHHOCTH TOBapHOTO MAPKETHUHIa MAJIbIX-CPEIHUX MPEITPUITHIA.
10 OcobeHHOCTH 1IEHO00pa30BaHMs AJII MAJIOTO M CPEeIHETo Ou3Heca.



11. TpoGaembl BEIOOpA METOIOB MPOABMKEHUS MATBIMU-CPETHUMU TPEATPUITHIMHU.

12. JlocToMHCTBA U HEAOCTATKU TPATUIIMOHHBIX CPEICTB MPOABIKECHUS.

13. Bo3MOXHOCTH MAIOOIOP)KETHOTO MAPKETHUHTA JIJISI MATBIX-CPEIHUX MPEATIPUSATHIA.

14. Pa3paboTka cTpaTeruu yrpaBJIeHUs B3aUMOOTHOIICHUSIMH C KITMEHTAMH.

15. BosmoxHoctu cuctem kinacca CRM miis Mmanoro-cpennero 6usHeca.

16. Onpenenenue CpeaCTB rOCYIAPCTBEHHON MOJICPIKKH JIJIST MaJIbIX-CPEIHUX
NPEINPUSITHH.

17. OcoOeHHOCTH OpraHU3aIMH 3aIUThl MAJIOTO-CpeTHEer0 OHu3Heca.

V. PECYPCbI

5.1. OcHoBHasi JIUTEpaTypa

1. Lambin, J.-J. Market-Driven Management : Strategic and Operational Marketing /
Lambin, J.-J., I. Schuiling. - 3rd ed. - New York : Palgrave Macmillan, 2012. - 590 p.

2. Cunsesa, M. M. MapkeTuHr B NpeanpUHAMATEIbCKONW ACATENBHOCTU [DIIEKTPOHHBIN
pecypce] : Yuebnuk / M. M. Cunsiena, C. B. 3emisik, CunsieB B. B.; mox pen. mpod. JI. I1.
HMamkosa; ObC Znanium. - 3-e m3a. - M.: JlamkoB u K, 2013. - 268 c. — Pexum
nocryma: http://znanium.com/bookread.php?book=411383. — 3ari. ¢ skpaHa.

3. Manplii MHHOBAIMOHHBIN OW3HEC [3MeKTpOoHHBIN pecypc|: Yuebnuk / Iloxg pen. B.S.
Topounkess, T.I'. Tlomaarokx; I6C Znanium. - M.: By3osckuii yueonuk: HULL Uudpa-
M, 2013. - 264 c. — Pexxum goctyna: http://znanium.com/bookread.php?book=363806. —
3ari. ¢ ’KpaHa.

5.2. lonotHUTE/ILHAS JIUTEPATypa

1.

CuzemoB, U. I  Manbiii OusHec Kak (akTop pa3BUTHUSI PETHMOHAIBHOM 3KOHOMHKH :
MoHorpadust / U. I'. CuzemoB ; M-Bo 3k0H. pa3Butus u Toprosiu Poccuiickoit denepanuu,
Hwuxerop. kommepueckuii uH-T. - H. Hosropon : M3n-sBo Huxkerop. rocynusepcurera um.
H. W. Jlo6auesckoro, 2004. - 125 c.

CuzemoB, U. I'.  Mansiif 6usnec : mpobinemsl u nepcrnektusbl / U. I'. Cuzemos. - H.
Hosropog : M3a-s0 BBAI'C, 2002. - 93 c.

I.[OHO.]'IHI/ITCJIBHaﬂ Jureparypa aAJasd CaMOCTOATEIbHOI0 U3y4YeHusi IMCUHUIIJIMHBI:

1.

AxumoB, O. 0. Manbiii u cpegHuii OM3HEC: SBONIONMS MOHITHHA, PHIHOYHAS Cpena,
npo6aemsl pazsutus / O. FO. AkumoB. - M. : dunaHch! U ctatuctuka, 2004. - 192 c.
Deakins, D. Entrepreneurship and Small Firms / D. Deakins. - London : McGraw Hill,
1996. - 248 p.

Hamel, G. Competing for the future : Break through strategies for seizing control of the
industry and creating markets of tomorrow / G. Hamel, C. K. Prahalad. - Boston : Harvard
Business School Press, 1994. - 327 p.

Steinhoff, D. Small business management fundamentals / D. Steinhoff, J. Burgess. - 6th
ed. - New York : McCGRAW-HILL, INC., 1993. - 571 p.

Shepherd, D. A. Entrepreneurial Small Businesses : a resource-based perspective / D. A.
Shepherd, J. Wiklund. - Cheltenham, UK ; Northampton, MA, USA : Edward Elgar, 2005.
- 258 p.


http://znanium.com/bookread.php?book=411383
http://znanium.com/bookread.php?book=363806

6. Cupomnoaue, H. K. VYnpasieHue ManbIM  OM3HECOM @  PYKOBOJCTBO  JUIs
npennpunumareneit / H. K. Cuponomnuc ; nep. ¢ anrn. A. A. beikockoro, H. H. Illuxupea
; Hayd. peq. M. M. Boponosckuii. - M. : Jleno, 1997. - 672 c.

7. IupoxoB, b. M. Bgenenue B onTuUMaibHBI OuszHec : yuebHoe mocobue / b. M.
[[upokos. - M. : KOHUTU-JAHA, 2002. - 623 c.

5.3. IIporpammHoe obecnieuyeHue

Ne n/m HaunMeHoBaHHe YcaoBus xocryna

1 Windows Professional 8.1 Russian U3 snympenneil cemu ynusepcumema (002080p)

2 MS Office Professional Plus 2013 U3 enympenneti cemu ynusepcumema (002060p)

5.4. IlpodeccuoHanbHbie 0a3bl JaHHBIX, HHPOPMAIMOHHBIE CIIPABOYHbIE CHCTEMBI,
HHTEpPHeT-pecypchl (3JIeKTPOHHBbIE 00pa3oBaTe/ibHbIe pecypchl)

Ne i/l HaumeHnoBanue ‘ Ycaosus nocryna
Ipogheccuonanvuvie 6azvt OanHbIX, UHPOPMAUUOHHO-CHPAGOUHBLE CUCHIEMDbL
1 DJIeKTPOHHO-OMOIMOTEUHAS CUCTEMA URL.: https://biblio-online.ru/
FOpaiir
2 DJIeKTPOHHBIE 00pa30BaTelbHBIE PECYPCHI | J02060p Ha ucnonvb3oeamnue 91eKmpOoHHbIX

6a3 OaHHBIX/NO NOOKIIOYEHUIO U

obecneuenuro 0ocmyna K 6a3am OaHHbIX
Humepuem-pecypcot (6 m.u. 31eKmponHble 00pazosamesibHbvle pecypcot)
1. ATEHTCTBO CTpaTErMYECKUX UHUIIUATHUB. URL.: https://asi.ru/nti/

HarmonanpHast TeXHOJIOTHYECKast

nHUIMaTHuBa

5.4. MaTepuajibHO-TEXHUYECKOE ofecnedeHue JUCHUTLINHBI

Y4eOHble ayAUTOpPUM [Tl JIEKIMOHHBIX 3aHATUA MO JUCHUIUIMHE O00€CTeYynBaIoT
WCIOJIb30BAHUE U JEMOHCTPALMK0 TEMATUYECKUX  WIJUIIOCTPAlUW, COOTBETCTBYIOLIMUX
MpOrpaMMe JUCHUIUIMHBI B COCTABE:

— [I9BM c poctynom B MHTepHeT (omepanuoHHas cucTeMa, O(QHCHBIE MPOrpaMMBI,
AHTUBHUPYCHBIE TPOTPaAMMBI);

— MYJIBbTUMEIUNHBINA TPOEKTOP C JUCTAHLIMOHHBIM YIIPABICHUEM.

Y4eOHble ayAUTOPUH Ui CEMUHAPCKUX M CaMOCTOSITENbHBIX 3aHATHHA MO JUCHHUTIINHE
ocHamieHbl [IDOBM, ¢ BO3MOXXHOCTBIO TOAKIIOYEHHS K ceTu WHTEepHET U [OCTyNoOM K
ANEKTPOHHOU MHPOPMaIMOHHO-00pa3oBarensHoM cpene HUY BIID.



https://asi.ru/nti/

